










● The Industry Institute Interaction Cell of our college serves as a bridge connecting 

industry and college students. It plays a pivotal role in facilitating meaningful interaction 

between students and professionals from various industrial sectors. This interaction 

provides valuable insights, internship opportunities, and career guidance, enhancing the 

students' overall educational experience and career prospects. 

● Orientation programs are important for introducing new members or participants to the 

goals, values, and activities of a group or organization. 

● The teams tasked with marketing the same product category had to craft and present their 

chosen brand in a manner that outshone their peers. This not only examined their 

understanding of marketing and branding strategies but also encouraged a keen 

exploration of how to effectively differentiate and promote their brand in a competitive 

landscape. It added a layer of depth and intricacy to the competition, making the second 

round a stimulating test of their marketing prowess. 

● This intriguing setup challenged the participants to explore and analyze the nuances of 

marketing and brand strategies within the same product category. 
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