
UNIVERSITY OF DELHI 

CNC-II/093/1(28)/2023-24/282 
Dated: 13.11.2023 

N O T I F I C A T I O N 

Sub: Amendment to Ordinance V 

[E.C Resolution No. 14-1-2/- and 27-1-7/- dated 09.06.2023 

and 25.08.2023 respectively] 

Following addition be made to Appendix-II-A to the Ordinance V (2-A) of the 

Ordinances of the University; 

Add the following: 

Syllabi of Semester-IV, V and VI of the following programmes in the Department 

of Commerce under Faculty of Commerce & Business based on Under Graduate 

Curriculum Framework -2022 implemented from the Academic Year 2022-23 : 

1. B.Com (Hons.)

2. B. Com (Prog.)

3. BA Commerce Based Papers
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SEMESTER-IV 
B.Com (Hons.)

CREDIT DISTRIBUTION, ELIGIBILITY AND PRE-REQUISITES OF THE COURSE 

Course 
title 
& 
Code 

Credits Credit distribution of the course Eligibility 
criteria 

Pre- requisite 
of the course 
(if any) 

Lecture Tutorial Practical/ 
Practice 

DSC -4.1: 
Business 
Statistics 

4 3 0 1 Pass in 
Class XII 
with 
Mathem
atics/Acc
ountancy 

NIL 

Learning Objectives 

The course aims to develop amongst the learners the ability to summarise, analyse and interpret 
quantitative information for business decision making. 

Learning outcomes 

After completion of the course, learners will be able to: 

1. Examine and understand the various descriptive properties of statistical data.
2. Evaluate probability rules and concepts relating to discrete and continuous random

variables to answer questions within a business context.
3. Analyse the underlying relationships between the variables to use simple regression

models.
4. Analyse the trends and tendencies over a period of time through time series analysis.
5. Examine and apply index numbers to real life situations.

SYLLABUS OF DSC-4.1 

Unit 1: Descriptive Statistics (9 hours) 

Measures of Central Tendency: Concept and properties of averages including Arithmetic mean, 
Median and Mode. 

Measures of Dispersion: An overview of Range, Quartile Deviation and Mean Deviation; 

Standard deviation; Variance and Coefficient of variation. 

Moments: Computation and significance; Skewness; Kurtosis. 

Discipline Specific Core Course- 4.1(DSC-4.1): Business Statistics 
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Unit 2:Probability and Probability Distributions (14 hours) 

Theory and approaches to probability; Probability Theorems: Addition and Multiplication; 

Conditional probability and Bayes’ Theorem. 

Expectation and variance of a random variable. 

Discrete Probability distributions: Binomial and Poisson (Properties and Applications). 

Normal distribution: Properties of Normal curve; Computation of Probabilities and Applications. 

Unit 3: Simple Correlation and Regression Analysis (11 hours) 

Correlation Analysis: Meaning and types of Correlation; Correlation Vs Causation; Pearson’s 
coefficient of correlation (computation and properties); Probable and standard errors; Rank 
correlation. 

Regression Analysis: Principle of least squares and regression lines; Regression equations and 
estimation; Properties of regression coefficients; Relationship between Correlation and Regression 
coefficients; Standard Error of Estimate. 

Unit 4: Time Series Analysis (7 hours) 

Time Series Data; Components of time series; Additive and Multiplicative models. 

Trend analysis; Fitting of trend using principle of least squares – linear and second-degree 
parabola. 

Shifting of Origin and Conversion of annual linear trend equation to quarterly/monthly basis and 
vice-versa. 

Unit 5: Index Numbers (4 hours) 

Meaning and uses of index numbers. 

Construction of Index numbers: Methods of Laspeyres, Paasche and Fisher’s Ideal index. 

Construction and Utility of Consumer Price Indices; BSE SENSEX, and NSE NIFTY. 

Practical Exercises: 

The learners are required to: 

1. Observe and apply the concepts learned in real life situations.
2. Practice basic calculations in statistics using spreadsheets/ statistical packages/ open source

ware such as R/ Python and try to use it for solving subject related assignments.
3. Do small primary research/survey in groups and analyse the data using statistical tools

discussed in the class (Examples: Buying Behaviour, Motivation, Stress, Brand aspects, Sales
Projections, Impact of advertisements etc).

4. Plan a Project work
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5. Studying stock market movements

Suggested Readings: 

● Anderson, D. R. (2019). Statistics for learners of Economics and Business. Boston, United
States: Cengage Learning.

● Douglas A. Lind, Robert D. Mason, William G. Marchal. (2022). Basic Statistics for
Business and Economics. New York, United States: Mc-Graw-Hill International editions.

● Gupta, S. C., & Gupta, I. (2018). Business Statistics. Mumbai, India: Himalaya Publishing
House.

● Gupta, S. P., & Gupta, A. (2018). Business Statistics: Statistical Methods. Delhi, India: S.
Chand Publishing.

● Hazarika, P. A. (2012). Textbook of Business Statistics. Delhi, India: S. Chand
Publishing.

● Levine, D. M., Krehbiel, C., & Berenson, L. (2009). Viswanathan. Business Statistics –
A First Course. India: Pearson Education.

● Levin, R., Rubin, D. S., Rastogi S., & Siddqui, M. H. (2017). Statistics for
Management. London, United Kingdon: Pearson Education.

● Berenson, M., Baruch, B.M., Levine, D., Szabat, K., & Stephen, D. (2020). Basic Business
Statistics. Australia: Pearson.

● Murray, R.S., Stephens, L.J. (2017). Statistics. Uttar Pradesh, India:Tata McGraw Hill
edition.

● Siegel, O. F. (2016). Practical Business Statistics. Cambridge, United States: Academic
Press.

● Thukral, J. K. (2021). Business Statistics. Delhi, India: Taxman Publication.
● Tulsian, P.C., & Jhunjhunwala, B. (2020). Business statistics. Mumbai, India: S. Chand

publishing.
● Vohra, N. D. (2017). Business Statistics. Delhi, India: McGraw-Hill Education India.

Note: Suggested readings will be updated by the Department of Commerce and uploaded on 
the Department's website. 
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Course 
title 
& 
Code 

Credits Credit distribution of the course Eligibility 
criteria 

Pre- 
requisite 
of the 
course 
(if any) 

Lecture Tutorial Practical/ 
Practice 

DSC-4.2: 
Cost 

Accounting 

4 3 1 0 Pass in Class 
XII with 
Mathematics/
Accountancy 

NIL 

Learning Objectives: 

The course aims to develop understanding among learners about contemporary cost concepts and 
rational approach towards cost systems and cost ascertainment. The course also aims to provide 
knowledge about various methods of cost determination under specific situations and to acquire 
the ability to use information determined through cost accounting for decision making purposes. 

Learning Outcomes: 
After completion of the course, learners will be able to: 

1. Understand and analyse the different cost concepts.
2. Analyse various components of cost of production.
3. Compute unit cost and total cost by preparing a cost statement.
4. Compute employee cost, employee productivity and employee turnover.
5. Determine cost for different industries using job costing, process costing, contract costing

and service costing.

SYLLABUS OF DSC-4.2 

Unit 1: Introduction (11 hours) 

Meaning, scope, objectives and advantages of cost accounting; Difference between financial 
and cost accounting. Cost concepts and classifications, Overview of elements of cost and 
preparation of Cost Sheet for manufacturing sector. Role of a cost accountant in an 
organisation. Cost Accounting Standards (CAS – 4 on Cost of Production / Acquisition / 
Supply of Goods / Provision of Services) and (CAS – 22 on Manufacturing Cost) as amended 
from time to time. 

Discipline Specific Core Course- 4.2 (DSC-4.2): Cost Accounting 
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Unit 2: Elements of Cost: Material and Employee Cost (9 hours) 

(a) Materials: Accounting and control of purchases, storage and issue of materials. 
Techniques of inventory control, Periodic and perpetual systems of maintaining 
inventory records, an overview of methods of pricing of materials issues — FIFO, LIFO 
and Weighted Average price method, Valuation of materials as per CAS – 6 on Material 
Cost, Accounting treatment of losses— Wastage, scrap, spoilage and defectives 

(b) Employee (Labour) Cost: Accounting and Control of employee cost. Time-keeping and 
time-booking. Employee turnover: meaning, methods of measurement and accounting 
treatment. Concept and treatment of idle time and overtime. Methods of wage payment 
and Incentive schemes- Halsey, Rowan, Taylor’s differential piece wage. 

Unit 3: Elements of Cost: Overheads (9 hours) 

Classification, allocation, apportionment and absorption of overheads, Under and over- 
absorption of overheads; Capacity Levels and Costs; Treatments of certain items in costing 
like interest and financing charges, packing expenses, bad debts, research and development 
costs. 

 
Unit 4: Methods of Costing (9 hours) 

Job costing, Contract costing, Process costing (including process losses, valuation of work- 
in-progress). Service costing (only transport) 

 
Unit 5: Cost Accounting Book-Keeping Systems (7 hours) 

An overview of integral and non-integral systems; Reconciliation of cost accounting profit 
with financial profits. 

 
Notes : 

1. Treatment of various items of cost should be as per the relevant cost 
Accounting Standards (CAS) issued by Institute of Cost Accountant of India. 

2. Use of spreadsheet software should be encouraged for the basic calculation. 
 

Exercises: 
 

The learners are required to: 
1. Prepare a cost statement for manufacturing and/ or service organisation. 
2. Identify the items to be included and excluded in the material and labour costs. 
3. Visit a factory and analyse different elements of overhead costs. 
4. Visit industries to understand process costing and prepare a cost statement for any 
Process industry. 
5. Suggest a suitable cost system for different types of services organisation. 
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Suggested Readings: 

● Arora, M.N. (2021). Cost Accounting-principles and practice.Delhi, India: Vikas 
Publishing House. 

● Goel, R. K., & Goel, I. (2019). Concept Building Approach to Cost Accounting for 
B.Com (Hons.)/B.Com.. Delhi, India: Cengage Publications. 

● Gupta, S., Reeta, & Prabhakar, R. R. (2021).Cost Accounting for B.Com. Delhi, India: Sultan 
Chand. 

● Maheshwari, S. N., & Mittal, S. N. (2020). Cost Accounting. Theory and Problems. Delhi, 
India: Shri Mahaveer Book Depot. 

● Maheshwari, S. N., Mittal S. K. & Mittal, S.N. (2021). Cost Accounting: Principles & 
Practice, Delhi, India: Shree Mahaveer Book. 

● Mitra, J. K. (2021). Cost and Management Accounting. Delhi, India: Oxford University 
Press. 

● Nigam, B. M. L. & Jain, I. C. (2023). Cost Accounting: Principles and Practice. Delhi, 
India: PHI Learning. 

● Singh, S. (2019). Fundamentals of Cost Accounting. Allahabad, India: Kitab Mahal. 
● Tulsian, P.C. (2020). Cost Accounting. Delhi, India: S.Chand. 

 
Additional Resources: 

● Drury, C. (2018). Management and Cost Accounting. China: Cengage. 
● Horngren, C. T., Foster, G. & Dattar, S. M. (2017).Cost Accounting: A Managerial Emphasis. 

Delhi, India: Prentice Hall of India Ltd. 
● Jain, S.P. & Narang, K.L. (2021). Cost Accounting: Principles and Methods. Jalandhar, 

India: Kalyani Publishers. 
 

Note: Suggested readings will be updated by the Department of Commerce and uploaded 
on the Department's website. 
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Course 
title 

& 
Code 

Credits Credit distribution of the course Eligibility 
criteria 

Pre- 
requisite 
of the 
course 
(if any) 

Lecture Tutorial Practical/ 
Practice 

DSC 4.3 – 
International 

Business 

4 3 1 0 Pass in Class 
XII with 
Mathematics/
Accountancy 

NIL 

Learning Objectives: 

The course aims to impart the core body of knowledge in international business to the students. 
The course would introduce students to the international trading and investment environment and 
also create awareness about emerging issues such as outsourcing and sustainable development in 
the context of international business. 

Learning Outcomes: 
After completion of the course, learners will be able to: 

1. Analyse the process of globalization and its impact on the growth of the international
business.

2. Evaluate the changing dynamics of the diverse international business environment.
3. Analyse the theoretical dimensions of international trade as well as intervention measures

adopted.
4. Analyse the significance of different forms of regional economic integration and the role

played by various international economic organisations.
5. Evaluate the forms of foreign direct investment and analyse the benefits and costs of FDI.

Unit 1: Introduction to International Business (7 hours) 
Globalization - concept, significance and impact on international business; international business 
contrasted with domestic business; complexities of international business; internationalization 
stages and orientations; modes of entry into international businesses. 

Unit 2: International Business Environment (11 hours) 
Role of political and legal systems in international business; cultural environment of international 
business (including Hofstede’s dimensions of culture);implications of economic environment for 
international business. 

Discipline Specific Core Course- 4.3 (DSC-4.3): International Business 
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Unit 3: International Trade and BOP (9 hours) 
Theories of international trade – Theory of Absolute Advantage theory, Theory of Comparative 
Advantage, Factory Proportions theory and Leontief paradox, Product Life Cycle theory, Theory 
of National Competitive Advantage; Instruments of trade control. 
Balance of payments (BOP) statement and its components 

 
Unit 4: Regional Economic Integration and International Economic Organisations (9 hours) 
Forms of regional economic integration; Integration efforts amongst countries in Europe, North 
America and Asia: EU, USMCA, SAARC and ASEAN; Cost and benefits of regional economic 
integration. 
International Economic Organisations: WTO- functions, structure and scope; World Bank and 
IMF. 

 
Unit 5: International finance and contemporary issues in IB (9 hours) 
Types of FDI - Greenfield investment, Mergers & Acquisition, strategic alliances; benefits and 
drawbacks of FDI. 
Overview of exchange rate systems. 
Contemporary issues in international business: Outsourcing and its potential for India; 
international business and sustainable development. 

 
Exercises: 
The learners are required to: 

 
1. Demonstrate through case studies the suitability of each mode of entry in international 

business. 
2. Conduct a comparative analysis of countries which are different in terms of 

political/legal/economic/cultural environment to understand the impact of these 
dimensions on international business. 

3. Analyse data on trade of select countries to examine if trade patterns conform to different 
trade theories. 

4. Conduct an in-depth study of a regional economic arrangement and evaluate its costs and 
benefits by applying the theoretical knowledge gained during the course 

5. Make presentations on developments in contemporary issues affecting international 
business such as sustainable development. 

 
Suggested Readings: 

 
● Bennett, R. (2006). International Business. Delhi: Pearson. 
● Cavusgil, S. T., Knight, G. & Riesenberger, J. (2006). International Business: Strategy, 

Management and the New Realities. Pearson India. 
● Chaturvedi, D.D. & Jindal, D., & Kaur, R. (2022). International Business. Delhi: Scholar 

Tech Press. 
● Hill, C.W.L., & Jain, A. K. (2011). International Business. New Delhi: Tata McGraw Hill. 
● Daniels, J. D., Radenbaugh, L. H., & Sullivan, D. P. (2016). International Business. Uttar 

Pradesh, India: Pearson Education. 
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● Griffin, R. W., & Pustay, M. W. (2014). International Business - A Managerial 
Perspective. New Jersey, United States: Prentice Hall. 

● Joshi, R.M. (2009). International Business. Delhi, India: Oxford University Press. 
● Menipaz, E., Menipaz A., & Tripathi, S.S. (2017). International Business: Theory and 

Practice. Delhi, India: Sage Publications India Pvt. Ltd. 
 

Additional Resources 
● Economic Survey, various issues. 
● RBI Report on Currency & Finance, various issues. 
● World Investment Reports, UNCTAD 
● Websites: RBI, IMF, World Bank, WTO. 
● WTO Annual Reports 

 
Note: Suggested readings will be updated by the Department of Commerce and uploaded 

on the Department's website. 
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Course 
title & 
Code 

Credits Credit 
distribution of the course 

Eligibility 
criteria 

Pre-requisite 
of the course 
(if any) 

Lecture Tutorial Practical/ 
Practice 

DSE-4.1: 4 3 1 0 Pass in Class NIL 
Human     XII  

Resource       
Development       

 

Learning Objectives 

The course aims to make students understand the various aspects of human resource development 
and its contribution in the organisation. 

Learning outcomes 

After completion of the course, learners will be able to: 

1. Examine the evolution of HRD. 
2. Analyse the role of HRD strategies in organisations. 
3. Apply and evaluate a learning process starting with training needs, analysis, assessment 

and evaluation process. 
4. Explore the role of training needs of employees. 
5. Evaluate the training methods used in industry. 

 
SYLLABUS OF DSE-4.1 

Unit 1: Introduction (7 hours) 

Human Resource Development (HRD)- concept, components, evolution, need and significance, 
difference between human resource management and human resource development, Role of HR 
manager, HRD culture and climate, contemporary issues in HRD. 

 
Unit 2: Strategic Perspectives in HRD (11 hours) 

Concept of Strategic HRD, HRD Interventions-Performance Appraisal, Potential Appraisal, 
Performance Coaching and Feedback, Career Planning, Training, Systems Development, 

Discipline Specific Elective Course- 4.1 (DSE-4.1): Human Resource 
Development 
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Rewards, Employee Welfare and Work Life balance, Roles of HR Developer, Physical and 
Financial Resources for HRD, HR Accounting, HRD Audit. 

Unit 3: Learning Technology for HRD (9 hours) 

Learning and HRD, Models and Curriculum, Principles of Learning, Individual and Group 

Learning, Assessment Centre, Transactional Analysis, Behaviour Modeling and Self Directed 
Learning, Evaluating the HRD. 

Unit 4: Human Resource Training and Development (T&D) (9 hours) 

Concept and Importance, Assessing Training Needs, Designing and Evaluating Training & 
Development Programmes, Role, Responsibilities and challenges to Training Managers. 

Unit 5: Training Methods (9 hours) 

Training within Industry: On the Job & Off the Job Training, Management Development: Lecture 
Method, Role Play, In-basket Exercise, Simulation, Vestibule Training, Management Games, Case 
Study, Programmed Instruction, Sensitivity Training, Strategies of Training Program, Review on 
T&D Programmes in India. 

Exercises: 
 

The learners are required to: 
1. Engage themselves in trainer competencies through developing and implementing 

experiential sessions 
2. List the various rewards and employee welfare schemes 
3. Assess the ways of self-directed learning 
4. Design and evaluate training and development programs. 
5. Analyse the case studies to understand various training methods. 

Suggested Readings: 
● Chabbra, T.N .(2016). Human Resource Management: Concepts and Issues. Delhi, India: 

DhanpatRai and Co. Publications. 
● Durai, P. (2016). Human Resource Management. Delhi, India: Pearson Education. 
● Graig, R. L. & Bittel, L. R. (2012). Training and Development Hand Book, Delhi, India: 

McGraw-Hill . 
● ILO. (1975). Teaching and Training Methods for Management Development Hand Book. 

New York, United States: McGraw-Hill. 
● Kapur, S. (2009). Human Resource Development and Training in Practice. Delhi, India: 

Beacon Books. 
● Mondy, R.W., & Martocchio, J. J. (2016). Human Resource Management (14th ed.). 

London, United Kingdom: Pearson Education Publications. 
● Nadler, L. (1980). Corporate Human Resource Development. New York, United States: 

Van Nostrand Reinhold, ASTD. 
● Routry, P., & Kalyani, M. (2009). Human Resource Development and Organisational 

Effectiveness. Delhi, India: Excel Books. 
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● Rao, T.V. (2010). Human Resource Development. Delhi, India: Sage Publications. 
 

Note: Suggested readings will be updated by the Department of Commerce and uploaded on 
the Department's website. 

 

 
Course 
title 
& 
Code 

Credits Credit distribution of the course Eligibility 
criteria 

Pre- 
requisite 
of the 
course 
(if any) 

Lecture Tutorial Practical/ 
Practice 

DSE-4.2: 
Investment 
Manageme 
nt 

4 3 1 0 Pass in Class 
XII with 
Mathematics/A
ccountancy 

Studied 
Financial 
Markets and 
Institutions 

      (DSE 3.2) 

 

Learning Objectives 

The course aims to familiarize learners with different aspects of investment management and risks, 
introduce them to the framework of securities analysis and valuation and highlight the process of 
portfolio management 

 

Learning outcomes 

After completion of the course, learners will be able to: 
1. Analyze the environment of investment and risk return framework. 
2. Describe bonds in terms of valuation, yields, and risks. 
3. Analyse equity shares using different approaches and models. 
4. Construct, analyse, select and evaluate portfolios along with a deep understanding of 

capital market theory and associated models. 
5. Comprehend and analyse futures and options and to be able to devise own investment 

strategies using various options trading strategies in the derivative market. 
 
 

SYLLABUS OF DSE-4.2 

Unit 1: Introduction to Investment (9 hours) 

Discipline Specific Elective Course- 4.2 (DSE-4.2): Investment Management 
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Concept of Investment, Investment Decision Process; Avenues for investment- features and 
classes; Difference between investment, speculation, and gambling; Primary market- IPO, 
Secondary Markets- Trading of securities; Security market indices; Return and risk: concept, 
calculation, trade-off between risk and return; Impact of taxes and inflation on investments. 

Unit 2: Bond Analysis and Valuation (9 hours) 

Bond Fundamentals; Estimating bond yields; Bond Valuation and Malkiel Theorems; Bond 
risks and credit rating; Present Scenario of Indian Debt Market. 

Unit 3: Equity Analysis and Valuation (9 hours) 

Fundamental Analysis; Technical Analysis and Efficient Market Hypothesis; Valuation of 
Equity Shares using Dividend Discount Model and P/E Ratio model. 

Unit 4:Portfolio Management (9 hours) 

Portfolio Management- Concept and need, Measurement of Portfolio Return and risk; 
Diversification- Markowitz Theory; Capital Asset Pricing Model. 

Unit 5: Mutual Fund and Derivatives (9 hours) 

Mutual Fund -concept and types; Performance Evaluation; Overview of Financial Derivatives- 
Forwards, Futures and Options. 

 
Exercises: 
The learners are required to: 

1. Extract historical data on daily/monthly/annual prices for stocks in an index from a 
financial database. Evaluate them in terms of risk and return using appropriate software. 

2. Estimate the Yield-to-Maturity of a corporate bond using relevant software. 
3. Carry out moving average analysis on a stock of a real company to decide whether to 

buy, sell or hold the stock for one month using spreadsheets. Further, learners are also 
required to assess their decision after one month of decision making. 

4. Select any 5 companies of your choice. Using appropriate models, forecast their future 
cash flows, growth rate and cost of capital. Estimate the intrinsic value of stocks of these 
companies using relevant software. 

5. Select any 5 stocks of your choice. Extract past data on their prices and volumes from a 
financial database. Make investment decisions using appropriate technical analysis tools 
and techniques. Use any technical analysis software for this purpose. 

6. Construct portfolios based on any firm attribute using past data on NSE 500 stocks. 
Assess the profitability of this investment strategy. Evaluate if the returns on this strategy 
are explained by standard risk models such as CAPM. Use relevant software for your 
estimations. 

7. Build and analyse option strategies for Index and Stock options using any option 
building analytical tool. 
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Suggested Readings: 

● Alexander G. J., Sharpe W.F., & Bailey J.V. (2009). Fundamentals of Investments. Delhi, 
India: PHI Learning 

● Bodie, Z., Kane, A., Marcus A.J. ,& Mohanty, P.(2020).Investments. New York, United 
States: McGraw Hill. 

● Chandra, P.(2021).Investment Analysis & Portfolio Management. Delhi, India: Tata 
McGraw Hill Education 

● Jones, C.P. (2019). Investment Analysis and Management. New Jersey, United 
States:Wiley. 

● Kevin, S.(2015).Security Analysis and Portfolio Management. Delhi, India: PHI Learning 
● Mayo. (2016). An Introduction to Investment. Boston, United States: Cengage Learning. 
● Pandian, P.(2012).Security Analysis and Portfolio Management. Delhi, India: Vikas 

Publishing House. 
● Ranganatham, M., & Madhumati, R. (2011). Security Analysis and Portfolio Management. 

Delhi, India: Pearson (India) Education. 
● Rustagi, R.P.(2023). Investment Management. Delhi, India: Sultan Chand. 
● Sharma S.K., & Kaur G. (2019). Fundamentals of Investment. Mumbai, India:Sultan Chand 

Publishers 
● Singh,Y.P. (2000). Fundamentals of Investment Management. Delhi, India: Galgotia 

Publications 
● Tripathi,V. (2019). Fundamentals of Investment. Delhi, India: Taxmann Publications. 

 
Note: Suggested readings will be updated by the Department of Commerce and uploaded 

on the Department's website. 
 

 

Course 
title 
& 
Code 

Credi 
ts 

Credit distribution of the 
course 

Eligibi 
lity 
criteri 
a 

Pre- 
requisite 
of the 
course 
(if any) 

Lectu 
re 

Tutori 
al 

Practical/ 
Practice 

DSE 4.3- 
Sustainabili 

ty 
Marketing 

4 3 1 0 Pass in 
Clas 
s XII 

NIL 

 

Learning Objectives 
 

This course aims to familiarize the students with the concept and process of sustainable marketing. 

Discipline Specific Elective Course- 4.3 (DSE-4.3): Sustainability 
Marketing 
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Learning outcomes 
 

After completion of the course, learners will be able to: 
 

1. Describe the need of sustainable marketing in view of environmental, legal and ethical 
aspects. 

2. Explore the opportunities for sustainable marketing strategies. 
3. Identify the consumer behaviour for sustainable marketing. 
4. Demonstrate how sustainable marketing can be applied in marketing mix strategies. 
5. Discover the case studies of legal framework for sustainable marketing. 

 
SYLLABUS OF DSE-4.3 

 
Unit 1: Introduction (9 hours) 

 
Sustainability- Concept, Issues, SDG Goals. Sustainability Marketing- Concept, Rationale, 
Evolution, Pillars of Sustainability Marketing, Linkage with SDGs. 

 
Sustainability and Ethical Decision Making. Challenges of Practising SM- Sustainability and 
Profitability. Triple Bottom Line- An Overview. 

 
Unit 2: Sustainability Marketing Opportunities (9 hours) 

 
Sustainability Opportunities- Marketing Environment; Segmentation, Targeting and Positioning; 
Creating Value through Sustainability- Designing the Marketing Mix, Holistic Approach to 
Sustainability. 

 
Unit 3: Consumer Behaviour and Sustainability Marketing (9 hours) 

 
Unsustainable Lifestyles, Dimensions of Sustainable Consumer Behaviour. Motives of adapting 
Sustainable Consumer Behaviour, Attitude-Behaviour Inconsistency in Sustainable Buying 
Decisions, Environmental Consciousness; Sustainable Consumption- Beliefs, Social Norms, 
Values, Cases of Mindful Consumption and Responsible Consumption. 

 
Unit 4: Sustainability and Marketing Mix Decisions (9 hours) 

 
Developing and Reinforcing Behaviour through 3 R’s- Recycle, Reuse and Reduce. 

 
Sustainable Products, Sustainable Branding and Packaging. Sustainable Pricing Decisions, 
Sustainable Marketing Communication, Sustainability and Promotion Mix Decision, Marketing 
Channels and Sustainable Supply Chain. 

 
Unit 5: Sustainability Legal Framework and its Implementation in India (9 hours) 
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An Overview of Legal Framework- Leading Cases and Developments. Role of Sustainable 
Marketing in Global Network. 

 
Exercises: 

The learners are required to: 

1. Perform a role play (as a marketer and as consumers) 
2. Make presentations of companies’ case examples where marketers have adapted 

sustainable marketing mix strategies and how it impacted their business. 
3. Represent their own Behaviour for mindful and responsible Behaviour. 
4. Demonstrate how marketers can develop and reinforce consumer Behaviour through 3 R’s. 
5. Find out the leading case studies where sustainable marketing has emerged as an important 

issue. 
 

Suggested Readings: 
 

● Kotler, P.. (2012). Rethinking Marketing: Sustainable Marketing Enterprise in Asia, 
Second Edition. Delhi, India: Pearson. 

● Belz, F.M., & Ken, P. (2012). Sustainability Marketing: A Global Perspective. Delhi, 
India: Willey publication 

● Richardson, N. (2020). Sustainable Marketing Planning. Delhi, India: Routledge, 
Taylor and Francis Group. 

● Peterson, M. (2021). Sustainable Marketing: A holistic Approach. Delhi, India: Sage 
Publication Ltd. 

● Carvill,M., Butler, G., & Evans, G. (2021). Sustainable Marketing: How to Drive 
Profits with Purpose. United Kingdom: Bloomsbury Business. 

● Fuller, D.A. (1999). Sustainable Marketing: Managerial-Ecological Issues. Markets 
and Market Development. United Kingdom: Sage Publications Inc. 

 
 

Additional Resources: 
 

● https://moef.gov.in/wp-content/uploads/wssd/doc2/ch2.html 
● https://www.oecd.org/env/outreach/37838061.pdf 
● http://www.sacep.org/pdf/Reports-Technical/2002-UNEP-SACEP-Law-Handbook- 

India.pdf 
● https://open.umn.edu/opentextbooks/textbooks?term=sustainable+development&commit 

=Go 
 

Note: Suggested readings will be updated by the Department of Commerce and uploaded on 
the Department's website. 

17

https://moef.gov.in/wp-content/uploads/wssd/doc2/ch2.html
https://www.oecd.org/env/outreach/37838061.pdf
http://www.sacep.org/pdf/Reports-Technical/2002-UNEP-SACEP-Law-Handbook-India.pdf
http://www.sacep.org/pdf/Reports-Technical/2002-UNEP-SACEP-Law-Handbook-India.pdf
https://open.umn.edu/opentextbooks/textbooks?term=sustainable%2Bdevelopment&commit=Go
https://open.umn.edu/opentextbooks/textbooks?term=sustainable%2Bdevelopment&commit=Go


 
 

 
 
 
 

Course 
title 
& 
Code 

Credi 
ts 

Credit distribution of the 
course 

Eligibi 
lity 
criteri 
a 

Pre- 
requisite 
of the 
course 
(if any) 

Lectu 
re 

Tutori 
al 

Practical/ 
Practice 

DSE 4.4- 
Analysis of 
Financial 

Statements 

4 3 1 0 Pass in 
Class XII 
with 
Mathemati
cs/Accounta
ncy 

Studied 
Financial 
Reporting 
Analysis & 
Valuation 
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Learning Objectives 

The course aims to help the learners to analyse accounting and other information incorporated in 
the corporate annual reports, and to analyse the operating, financial, and structural performance of 
business firms with the help of appropriate analytical tools. 

Learning outcomes 

After completion of the course, learners will be able to: 

1. Analyse and interpret the quantitative information provided in the Financial Statements of a 
company. 

2. Examine various techniques for financial statement analysis. 
3. Analyze financial statements and make inter-firm comparisons using Accounting ratios. 
4. Prepare a cash flow statement and perform cash flow analysis. 
5. Analyse intra-firm and inter-firm comparisons using case study technique. 

SYLLABUS OF DSE-4.4 

Unit 1: Introduction (4 hours) 

Introduction to Corporate Financial Statements, Financial/Accounting information contained in 
the Financial Statements; Meaning, objectives, and limitations of Financial Statement Analysis; 
Considerations for the economic and financial analysis. 

Unit 2: Techniques of Financial Statement Analysis - I (7 hours) 

Discipline Specific Elective Course- 4.4 (DSE-4.4): Analysis of 
Financial Statements 

18



Techniques of financial statement analysis – Comparative Financial Statements, Common-size 
Financial Statement, and Trend Analysis. 

Unit 3: Techniques of Financial Statement Analysis - II (11 hours) 

Meaning, objectives, and classification of Accounting Ratios and Ratio Analysis; Computation 
and application of accounting ratios for evaluation of performance (Activity and Profitability 
Analysis), evaluation of financial health (Liquidity, Solvency, and Structural Analysis); and 
market ratios. EVA analysis. Intra-firm and inter-firm comparison using ratio analysis. DuPont 
analysis. 

 
Unit 4: Cash Flow Analysis (9 hours) 

Meaning of Cash Flow; Objectives and Importance of Statement of Cash Flows; Preparation of 
Statement of Cash Flows as per AS 3 and Ind AS 7. 

Unit 5:Analysis of Financial Statements- Case Study (14 hours) 

A Case Study Intra-firm and inter-firm comparison of any three listed companies from any 
sector/industry for a period of five years using the spreadsheet, Industry Averages, Growth rates, 
CAGR, Z-score etc. using the techniques of financial statement analysis. 

Exercises: 

Learners are required to: 

1. Extract historical annual reports of any reputed company. 
2. Analyse the information contained in the financial statements using common size analysis 

and trend analysis. 
3. From the financial statements, compute the accounting ratios to examine the operating 

efficiency, profitability, liquidity, and solvency of the company. 
4. Prepare Cash flow statements from the information available in the financial statements. 
5. Conduct a comparative analysis of any two listed companies using excel. 

 
Suggested Readings: 

● Ahuja, N. L., &Dawar, V. (2015). Financial Accounting and Analysis. Delhi, India: 
Taxmann Publications. 

● Bhattacharyya, A.K. (2016). Financial Accounting for Business Managers. Delhi, India: 
Prentice Hall of India. 

● Friedson, M. S., & Alvarez, F. (2022). Financial Statement Analysis: A practioners’ Guide. 
New Jersey, United States: Wiley. 

● Foster, G. (1986). Financial Statement Analysis. London, United Kingdom: Pearson 
Education. 

● Gopalkrishnan, A. A. (2001). Understanding Financial Statements - Interpretation and 
Analysis. Delhi, India: Label Book Publisher. 

● Goyal, B.K. (2022). Corporate Accounting. Delhi, India: Taxmann Publications. 
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● Gupta, A. (2018). Financial Accounting for Managers: An Analytical Perspective. Delhi, 
India: Pearson Education. 

● Gupta, M., Kaur, H., & Gupta, R. (2020). Financial Reporting and Analysis. Delhi, India: 
JSR Publishing House LLP. 

● Helfert, E. A. (1996). Techniques of Financial Analysis: A Practical Guide to Measuring 
Business Performance. New York, United States: McGraw Hill Education. 

● Lal, J. & Sucheta, G. (2018). Financial Reporting and Analysis. Mumbai, India: Himalaya 
Publishing House. 

● Narasimhan, M. S. (2016). Financial Statement and Analysis. Uttar Pradesh, India: 
Cengage Learning India. 

● Sah, R. K. (2019). Concept Building Approach to Corporate Accounting. Uttar Pradesh, 
India: Cengage Learning India. 

● Soffer, L. C., & Soffer, R. J. (2002). Financial Statement Analysis: A Valuation Approach. 
London, United Kingdom: Pearson Education. 

● Myer, J. N. (1969). Financial Statement Analysis. Prentice-Hall. 
● Tulsian, P. C., & Tulsian, B.(2016). Corporate Accounting. Delhi, India: S. Chand 

Publishing. 
● Tulsian, P. C., & Tulsian, B.(2017). Financial Management. Delhi, India: S. Chand 

Publishing. 
 

Note: Suggested readings will be updated by the Department of Commerce and uploaded on 
the Department's website. 
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Learning Objectives 

Discipline Specific Elective Course- 4.5 (DSE-4.5): Decision Science 
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The course aims to familiarise the learners with basic mathematical tools, emphasising applications 
to business and economic situations. 
Learning outcomes 

After completion of the course, learners will be able to: 
1. Analyse quantitative techniques that play an important role in managerial decision-making. 
2. Compare programming for business problems involving constrained optimization. 
3. Examine, schedule, and coordinate the activities of a large-scale project using PERT and CPM. 
4. Describe programming to assign sources and jobs to destinations and machines. 
5. Examine how competitive choices in a business are made and how the business strategies are 

developed to reduce the customers’ wait time. 
 

SYLLABUS OF DSE – 4.5 

Unit 1: Linear Programming (9 hours) 
Formulation of Linear programming problems (LPPs) with more than two variables. Solution of 
LPPs by simplex method - maximization and minimization cases. The dual problem: Formulation, 
the relationship between Primal and Dual LPP, Primal and Dual solutions (excluding mixed 
constraints LPPs). The economic interpretation of the dual. 

 
Unit 2: Assignment and Transportation (9 hours) 
Assignment Problem, Hungarian Method of Assignment, Unbalanced Assignment Problems, 
Transportation Problem, Method to find the initial solution: North-west corner method, Least cost 
Method, Vogel’s approximation method, Finding optimal solution: Stepping-stone method and 
Modified Distribution Method. 

 
Unit 3: Sequencing and Game Theory (9 hours) 
Introduction of sequencing, Notations, Terminology, and Assumptions, Processing n jobs through 
two and three machines, Introduction of Game Theory, Two-Person Zero-Sum Game, Pure 
Strategies (Minimax and Maximin Principles): Game with a saddle point. Mixed Strategies, Rule 
of Dominance. 

 
Unit 4: Queuing Model and Replacement Theory (9 hours) 
Introduction of Queuing Model, Structure of a Queuing System, Performance Measure of a 
Queuing System, Model I: {(M/M/1): (Infinite/FCFS)}, Introduction of Replacement, 
Replacement of items whose efficiency deteriorates with time. 

 
Unit 5: Project Management: PERT and CPM (9 hours) 
Introduction, Basic Difference PERT and CPM, Phases of Project Management, PERT/CPM 
Network Components and Precedence Relationships, Critical Path Analysis, Critical Path, Project 
Scheduling with uncertain activity times, Estimation of project completion time. 

 
Exercises: 

 
The learners are required to: 
1. Identify the decision-making variables and assess their functional relationship with other 
variables affecting the decision in a business situation. 
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2. Establish the production sequence of a hypothetical manufacturing company. 
3. Solve business problems as an application of linear programming/assignment/ transportation. 
4. Estimate the time when an asset of a company should be replaced. 
5. Use a hypothetical case of a project and plan, schedule, and coordinate the activities. 

Note: Learners may use software packages. 

Suggested Readings: 

● Anthony, M., & Biggs, N. (1996). Mathematics for Economics and Finance. 
Cambridge, United Kingdom: Cambridge University Press. 

● Budnick, P. (1986). Applied Mathematics for Business, Economics, & Social Sciences. 
New York, United States: McGraw Hill Publishing. 

● Dowling, E. (2011). Introduction to Mathematical Economics. New York, United 
States: McGraw Hill Publishing. 

● Hamdy, A. T. (2017). Operational Research. Pearson. 
● Kapoor, V.K. (2013). Operations Research: Quantitative Techniques for Management. 

Delhi, India: Sultan Chand and Sons. 
● Levin R. I., Rubin D.S., Stinson J.P., & Gardner E.S. Jr. (1986). Quantitative 

Approaches to Management. New York, United States: McGraw Hill International 
Editions. 

● Vohra, N.D. & Arora, H. (2010). Quantitative Techniques in Management. Delhi, 
India: McGraw Hill. 

● Tulsian, P.C. & Pandey, V. (2002). Quantitative Techniques: Theory and Problems. 
India: Pearson Education. 

 
Note: Suggested readings will be updated by the Department of Commerce and uploaded on 
Department’s website. 
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Organisati 
on 

Behaviour 

 

Learning Objectives 

The course aims to enhance the understanding of the basic concept of Organisational Behaviour 
(OB) and the working of modern organisations. It focuses on the study of human behaviour at 
three levels: Individual, Interpersonal and Group. 

 
Learning outcomes 

After completion of the course, learners will be able to: 

1. Analyse the working of organisations and human Behaviour. 
2. Apply the concepts of OB in managing people at the workplace. 
3. Critically evaluate the role of motivation theories in guiding human behaviour. 
4. Recognise diverse leadership styles and strategies. 
5. Summarise the ways to build supportive organisational culture. 

 
 

SYLLABUS OF GE-4.1 

Unit 1: Introduction (7 hours) 

Introduction to organisational studies, importance of organisations, relationship between 
management and organizing function, emergence and development of Organisation Behaviour, 
Organisational Behaviour in changing times. 

General Elective Course- 4.1 (GE-4.1): Basics of Organisation Behaviour 
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Unit 2: Individual Behaviour (9 hours) 
 

Individual characteristics - Inherited characteristics vs. learned characteristics; Personality- 
concept and types; Components of Attitude, organisational commitmentand job satisfaction as 
work attitude; Sources and types of values; role of values and beliefs in the making of an individual. 

Unit 3: Communication and Motivation (11 hours) 

Communication - concept, process and types, essentials of effective communication; Johari 
Window. 

Why people work - Maslow’s Need Hierarchy theory, intrinsic and extrinsic rewards, monetary 
and non-monetary incentives, contemporary motivation practices. 

Unit 4: Group Behaviour and Leadership (11 hours) 

Importance of groups, groups vs. teams; 

Leadership - trait theory, nature vs. nurture leadership; difference between a leader and a manager; 
Leadership styles (Likert) - exploitative, benevolent, consultative, and participative; making of 
great leaders, contemporary leadership practices. 

Unit 5: Organisational Dynamics (7 hours) 

Organisation as a system; organisational structure, relationship between organisation structure, 
system, and strategy; Managing conflict - reasons, types and resolutions; Managing stress. 

Exercises: 
The learners are required to: 

1. Undertake a group activity to identify personality type. 
2. Role play on Johari window 
3. Conduct a primary survey to study the dynamics of group behaviour. 
4. Apply and test various stress management techniques like deep breathing, 

Exercise, and mindfulness. 
5. Identify the innovative ways of motivation practiced by contemporary 

organisations. 
 

Suggested Readings: 

● Greenberg, J. (2015). Behaviour in organisations (10th Ed.). India: Pearson Education. 
● Hersey, P. K., Blanchard, D., & Johnson, D. (2013). Management of organisational 

Behaviour. London, United Kingdom: Pearson. 
● Luthans, F. (2017). Organisational Behaviour-An evidence based approach (12th ed.). 

NewYork, United States: McGraw-Hill Education. 
● Pareek, U. (2014). Understanding Organisational Behaviour. United Kingdom: Oxford 

University Press. 
● Robbins, S. T. & Judge, T. A. (2019). Essentials of organisational Behaviour. London, 

United Kingdom: Pearson. 
● Singh, A. K., & Singh, B. P. (2012). Organisational Behaviour. Delhi, India: Excel 

Books Pvt. Ltd. 
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● Singh, K. (2015). Organisational Behaviour: Texts & Cases (3rd ed.). India: Pearson. 
Additional Resources. 

Note: Suggested readings will be updated by the Department of Commerce and uploaded on 
Department’s website. 
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Learning Objectives 

The course aims to familiarize learners with different aspects of personal financial planning like 
savings, investment, taxation, insurance, and retirement planning and to develop the necessary 
knowledge and skills for effective financial planning. 

 
Learning outcomes 

After completion of the course, learners will be able to: 
1. Analyse the meaning and appreciate the relevance of financial planning. 
2. Appraise the concept of investment planning and its methods. 
3. Examine the scope and ways of personal tax planning. 
4. Analyse insurance planning and its relevance. 
5. Identify the need for retirement planning and its relevance. 

 

SYLLABUS OF GE-4.2 

Unit 1: Introduction to Financial Planning (9 hours) 

General Elective Course- 4.2 (GE-4.2): Personal Financial Planning 
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Financial goals, steps in financial planning, budgeting incomes and payments, time value of 
money. Introduction to savings, benefits of savings, management of spending & financial 
discipline, Setting alerts and maintaining sufficient funds for fixed commitments. 

 
 

Unit 2: Investment Planning (9 hours) 
Process and objectives of investment, concept and measurement of return & risk for various asset 
classes, measurement of portfolio risk and return, diversification & portfolio formation. Gold 
bond; Real estate; Investment in greenfield and brownfield Projects; Investment in fixed income 
instruments, financial derivatives & commodity market in India. Mutual fund schemes; 
International investment avenues. Currency derivatives and digital currency. 

 
Unit 3: Personal Tax Planning (9 hours) 
Tax structure in India for personal taxation, Scope of personal tax planning, exemptions and 
deductions available to individuals under different heads of income and gross total income. 
Comparison of benefits - Special provision u/s 115 BAC vis-à-vis General provisions of the 
Income-tax Act, 1961, tax avoidance versus tax evasion. 

 
Unit 4: Insurance Planning (9 hours) 
Need for insurance. Life insurance, health insurance, property insurance, credit life insurance and 
professional liability insurance. 
. 
Unit 5: Retirement Benefits Planning (9 hours) 
Retirement plans goals, process of retirement planning, Pension plans available in India, Reverse 
mortgage, Estate planning. 

 
Exercises: 
The learners are required to: 
1. Perform electronic fund transfers through net banking and UPI. 
2. Identify certain recent Ponzi schemes in the market. 
3. Prepare tax planning for a hypothetical individual. 
4. List a few health insurance plans of different insurance companies for individuals. 
5. Discuss the new pension schemes available for employees. 

 

Suggested Readings: 

● Halan, M.(2018). Let’s Talk Money: You've Worked Hard for It, Now Make It Work for You. 
New York, United States: HarperCollins Publishers. 

● Madura, J. (2016). Personal Finance. Delhi, India: Pearson. 
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● Indian Institute of Banking & Finance. (2017). Introduction to Financial Planning. Delhi, 
India: Taxmann Publication. 

● Keown A.J. (2018). Personal Finance. New York, United States: Pearson. 
● Pandit, A. (2014). The Only Financial Planning Book that You Will Ever Need. Mumbai, India: 

Network 18 Publications Ltd., 
● Sinha, M. (2017). Financial Planning: A Ready Reckoner. Delhi, India: McGraw Hill 

Education. 
● Tripathi, V. (2019). Fundamentals of Investment. Delhi, India: Taxmann Publication. 

 
Note: Suggested readings will be updated by the Department of Commerce and uploaded on 
the Department's website. 
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Learning Objectives 

The course aims to make students aware of brands, their evolution, extensions, simple brand 
management strategies and its practical implications for business. The course shall focus on 
developing skills to devise success actions for brand positioning and equity in the market. 

 
Learning outcomes 

After completion of the course, learners will be able to: 

1. Comprehend the conceptual framework of brands. 
2. Analyse various success actions of popular brands. 
3. Describe the brand extensions. 
4. Explore the life stages of a brand. 
5. Apply brand management success actions to real life products. 

. 

General Elective Course- 4.3 (GE-4.3): Brand Management 
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SYLLABUS OF GE 4.3 

Unit I : Introduction (9 hours) 

Introduction to Brands and Brand Management, Concept of a Brand, Evolution of a Brand, 
Challenges and Opportunities, Brand Identity, Brands and Consumers, IMC: Evolution and 
Growth. 

Unit II: Brand Positioning (9 hours) 

Brand Building, Identifying and Establishing Brand Positioning and Values, Brand Repositioning, 
Life Stages of a Brand, Brand Personality, Brand Image. 

 
Unit III: Designing Marketing Program (11 hours) 

Brand Management Process, Designing And Implementing Brand Actions, Brand Extensions, 
Brand Reinforcement Strategies, 

Unit IV: Brand Equity & Performance (11 hours) 

Customer-based Brand Equity, Understanding Brand Performance: Brand Equity Management 
System, New Media Environment, Growing and Sustaining Brand Equity. 

Unit V: Recent Issues in Branding (5 hours) 

Managing Strong Brands, Managing Brands in the Digital Era. Contemporary Scene: storytelling, 
Internet and Social Media, Brands amplifiers, Legal and Ethical aspects in Brand Management. 

Note: Real-life examples may be discussed in every unit, where ever possible to supplement the 
subject matter. 

Exercises: 

The learners are required to: 
1. Choose popular brands and analyse the life-cycle of select brands. 
2. Discuss suggestive strategies for brand positioning. 
3. Use appeals for advertising and branding of products. 
4. Understand the rationale behind a brand story. 
5. Develop a brand story for a unique product idea. 

Suggested Readings: 

● Aaker, D. (2009). Brand Leadership. (UK Ed), United Kingdom: Simon & Schuster. 
● Beverland, M. (2018). Brand Management: Co-creating Meaningful Brands. United 

Kingdom: SAGE Publications. 
● Chernev, A. (2015). Strategic Brand Management. Illinois, United States: Cerebellum 

Press. 
● Cowley, D. (1991). Understanding Brands. India: Kogan Page Ltd. 
● John, D. R. (2017). Strategic Brand Management: Lessons for Winning Brands in 

Globalized Markets. Delhi, India: Oxford University Press. 
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● Keller, K. L., Swaminathan V., Parameswaran, A. M. G., & Jacob, I. C. (2019). Strategic 
Brand Management: Building, Measuring and Managing Brand Equity. India: Pearson 
Education. 

● Miller, D. (2017). Building a Story Brand: Clarify Your Message So Customers Will 
Listen. India: HarperCollins Publishers. 

● Temporal, P. (2011). Advanced Brand Management. Singapore: John Wiley and Sons. 
● Parameshwaran, M.G. (2006). Building Brand Value. India: McGraw Hill Education. 

 
Note: Suggested readings will be updated by the Department of Commerce and uploaded on 
the Department's website. 
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Learning Objectives 

The course aims to enable students to acquire knowledge of concepts, methods and various 
techniques of accounting for the purpose of managerial planning, control and decision making. 

Learning outcomes 

After completion of the course, learners will be able to: 

1. Examine the fundamentals of accounting and its branches. 
2. Apply financial statements and analyse their use in managerial decision making. 
3. Evaluate the budgetary control system as a tool of managerial planning and control. 
4. Analyse the concept of cost-volume-profit analysis for use in short-term decision making. 
5. Determine the relevant cost and make decisions related to different business situations using 

General Elective Course- 4.4 (GE-4.4): Accounting for Managerial 
Decision Making 
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marginal costing and differential costing techniques. 

30



SYLLABUS OF GE-4.4 

Unit 1: Fundamentals of Accounting (9 hours) 
An Overview of Accounting: meaning, scope, objectives, accounting as part of information 
system, branches of accounting. Financial accounting process, accounting concepts, accounting 
standards. Basic cost concepts, cost classification, cost sheet, an overview of various types of 
costing methods. 

 
Unit 2: Financial Statements and their Analysis (9 hours) 
Understanding of financial statements. Interpretation of financial statements with the help of 
ratio analysis (liquidity ratios, profitability ratios, turnover ratios and solvency ratios) and cash 
flow analysis. 

 
Unit 3: Budgetary Control System (9 hours) 
Concept of budget, budgeting and budgetary control; objectives, merits and limitations; 

Functional Budgets; Fixed and Flexible budgeting. 
 

Unit 4: Cost Volume Profit Analysis (9 hours) 
Concept of marginal cost and marginal costing, marginal costing equation and contribution 
margin, Cost-volume-profit analysis; Break-even Analysis, Profit-volume ratio, break-even 
point, angle of incidence, margin of safety, key factor. 

 
Unit 5: Decision Making under Specific Situations (9 hours) 
Steps in decision making process. Concept of relevant costs. Solving various short -term decision 
making problems using marginal costing and differential costing techniques – Profitable product 
mix, Acceptance or rejection of special/ export offers, Make or buy, Addition or elimination of a 
product line, and pricing decisions. 

 
Note: Use of Spreadsheet should be encouraged for doing basic calculations for various 
topics in the course and giving students subject related assignments for their internal 
assessment purposes. 

 
Exercises: 

The learners are required to: 
1. Analyse the scope of accounting in different enterprises. 
2. Evaluate the role of financial statements in managerial decision making. 
3. Prepare and evaluate a budgetary control system for a hypothetical business. 
4. Prepare a business plan and apply concepts of cost, volume, profit analysis on the same. 
5. Analyse case studies on various decision-making situations. 

 
Suggested Readings: 

● Arora, M.N. (2020). Management Accounting. Delhi, India: Himalaya Publishing House. 
● Bhattacharyya, A. K. (2021). Essentials of Financial Accounting. Delhi, India: PHI 

Learning. 
● Goel, R. K. & Goel, I. (2019).Concept Building Approach to Management Accounting for 
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B.Com. Delhi, India: Cengage. 
● Goel, R. K. & Goel, I. (2019). Concept Building Approach to Cost Accounting for B.Com 

(Hons)/B.Com. Delhi, India: Cengage. 
● Goyal, B.K &Tiwari, H. N. (2022). Financial Accounting. Delhi, India: Taxmann. 
● Kishore, R. M. (2020).Financial Management. Delhi, India: Taxmann. 
● Monga, G.R. & Bahadur, R. (2021). Basic Financial Accounting. Delhi, India: Scholar Tech 

Press. 
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● Narayanaswamy. (2021). Financial Accounting: A Managerial Perspective. Delhi, India: 
PHI Learning. 

● Sah, R. K. (2019). Concept Building Approach to Financial Accounting. Delhi, India: Cengage 
Learning India Pvt. Ltd. 

● Singh, S. (2021).Management Accounting. Delhi, India: PHI Learning Pvt. Limited. 
● Singh, S. (2019).Elements of Cost Accounting. Delhi, India: Kitab Mahal. 
● Singh, S.K.& Gupta, L. (2021). Basic Management Accounting: Theory and Practice. Delhi, 

India: A.K. Publications. 
● Tulsian, P.C. &Tulsian, B. (2019). Advanced Management Accounting. Delhi, India: 

S.Chand. 
● Tulsian, P.C. (2019). Cost Accounting. Delhi, India: S.Chand. 

 
Additional Readings: 

● Myer, J. N. (2017).Financial Statement Analysis. London, United Kingdom: Prentice-Hall. 
● Drury,C. (2007).Management and Cost Accounting. London, United Kingdom: Thomson 

Learning. 
● Gibson, C. H. (2014). Analysis of Financial Statement. Delhi, India: Cengage Learning 
● Horngren, C. T., Foster, G. & Dattar, S. M. (2017). Cost Accounting: A Managerial 

Emphasis. Delhi, India: Prentice Hall of India Ltd. 
● Usry, M. E. & Hammer, L. H. (2002). Cost Accounting: Planning and Control. United 

States: South Western Publishing Co. 

Note: Suggested readings will be updated by the Department of Commerce and uploaded 
on the Department's website. 
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General Elective Course- 4.5 (GE-4.5): Fundamentals of International 
Business 
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Learning Objectives 

The course aims to impart the core body of knowledge in international business to the students. 
The course would introduce students to the international trading and investment environment and 
also create awareness about emerging issues such as outsourcing and sustainable development in 
the context of international business. 

Learning Outcomes: After completion of the course, learners will be able to: 
 

1. Analyse the process of globalization and its impact on growth of international business. 
2. Evaluate the changing dynamics of the diverse international business environment. 
3. Analyse the theoretical dimensions of international trade as well as intervention measures 

adopted. 
4. Analyse the significance of different forms of regional economic integration and the role 

played by various international economic organisations. 
5. Evaluate the forms of foreign direct investment and analyse benefits and costs of fdi. 

 
 

Syllabus of GE-4.5 
 

Unit 1: Introduction to International Business (7 hours) 
Globalization - concept, significance and impact on international business; international business 
contrasted with domestic business; complexities of international business; internationalization 
stages and orientations; modes of entry into international businesses. 

 
 

Unit 2: International Business Environment (11 hours) 
Role of political and legal systems in international business; cultural environment of international 
business; implications of economic environment for international business. 

 
Unit 3: International Trade (9 hours) 
Theories of international trade – Theory of Absolute Advantage theory, Theory of Comparative 
Advantage, Factory Proportions theory and Leontief paradox, Product Life Cycle theory, Theory 
of National Competitive Advantage; Instruments of trade control. 

 
Unit 4: Regional Economic Integration and International Economic Organisations (9 hours) 
Forms of regional economic integration; Integration efforts amongst countries in Europe, North 
America and Asia: EU, USMCA, and SAARC; Cost and benefits of regional economic integration. 
International Economic Organisations: WTO- functions, structure and scope; World Bank and 
IMF. 

 
Unit 5: International finance and contemporary issues in IB (9 hours) 
Types of FDI - Greenfield investment, Mergers & Acquisition, strategic alliances; benefits and 
drawbacks of FDI. 
Overview of Exchange Rate systems. 
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Contemporary issues in international business: Outsourcing and its potential for India; 
international business and sustainable development. 

 
Exercises: 
The learners are required to: 

 
1. Demonstrate through case studies the suitability of each mode of entry in international 

business. 
2. Conduct a comparative analysis of countries which are different in terms of 

political/legal/economic/cultural environment to understand the impact of these 
dimensions on international business. 

3. Analyse data on trade of select countries to examine if trade patterns conform to different 
trade theories. 

4. Conduct an in-depth study of a regional economic arrangement and evaluate its costs and 
benefits by applying the theoretical knowledge gained during the course 

5. Make presentations on developments in contemporary issues affecting international 
business such as sustainable development. 

 
Suggested Readings: 

 
● Bennett, R. (2006). International Business. Delhi, India: Pearson. 
● Cavusgil, S. T., Knight, G. & Riesenberger, J. (2007). International Business: Strategy, 

Management and the New Realities. India: Pearson India. 
● Hill, C.W.L., & Jain, A. K. (2011). International Business. Delhi, India: Tata McGraw 

Hill. 
● Chaturvedi, D.D., Jindal, D., & Kaur, R. (2022). International Business. Delhi, India: 

Scholar Tech Press. 
● Daniels, J. D., Radenbaugh, L. H., & Sullivan, D. P. (2016).International Business. 

Harlow, United Kingdom: Pearson Education. 
● Griffin, R. W., & Pustay, M. W. (2014). International Business - A Managerial 

Perspective. United Kingdom: Pearson. 
● Joshi, R.M.(2009). International Business. Delhi, India: Oxford University Press. 
● Menipaz, E., Menipaz A.,& Tripathi, S.S. (2017). International Business: Theory and 

Practice. Delhi, India: Sage Publications India Pvt. Ltd. 
 

Additional Resources 
● Economic Survey, various issues. 
● RBI Report on Currency & Finance, various issues. 
● World Investment Reports, UNCTAD 
● Websites: RBI, IMF, WORLD BANK, WTO. 
● WTO Annual reports 

 
Note: Suggested readings will be updated by the Department of Commerce and uploaded 
on the Department's website. 
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