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Learning Objectives

The Learning Objectives of this course are as follows:

To understand the cross-cutting multi-disciplinary linkage of the subject.

To gain a basic understanding of specific concepts and critical review of political
communication and election campaign studies.

To be able to construct a linkage between political communication and leadership.

To learn conceptual frameworks and qualitative research skills for the analysis of modes
and techniques of political communication and leadership.

Learning outcomes
The Learning Outcome of this course is as follows:

After studying this course, students will be able to have a professional/career-oriented
insight by facilitating their journey as Media managers, policy makers, political
analysts, Journalists, Public relations officers in government agencies, political parties
and higher education,

SYLLABUS OF SEC-7

Unit I: Explaining Political Communication (9 hours)
Meaning, Nature and Scope
Evolution and Transformation

Unit II: Exploring Leadership (9 hours)
Themes, Theories and Typologies
Participation and Performance

19

Unit III: Expanding Political Communication and Leadership: Orientation and Action
(9 hours)

Developing Communication and Leadership through Research
Strengthening Techniques of Communication and Leadership

Unit IV: Extending Political Communication and Leadership: Research Issues and
Challenges (9 hours)

Researching Communication and Leadership through Survey: Opinion Poll, Exit Poll.
Examining Contemporary Issues and Challenges in Communication and Leadership

Unit V: Executing Political Communication and Leadership: Empirical and Professional
Implications (9 hours)
Psephology as an Art and Vocation

Exploring Career Options

74
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