l This question paper ¢
contains 12 printed
'\‘l‘l".' ’

Your Roll No,,..,...cormere

Sr. No. of Question Paper : 3061 G

Unique Paper Code : 52417502 '

Name of the Paper : Principles of Marketing
CBCS

Name of the Course . B.Com. (P), III Year

Semester v

Duration : 3 Hours Maximum Marks : 75

" Instructions for Candidates

1. Write your Roll No. on the top immediately on receipt

of this question paper.

2. Attempt all questiohs.

3. All questions carry equal marks.

ritten either in English or Hindu:

4. Answers may be w
ughout the

but the same medium should be used thro

paper.

o @ fow fAem

gt




3061 2
3061 3

concept is at its best to be adopted by the marketer

2. af A @ I AR |

3 Oty R sE T J for achicving the greatest success at the
marketplace?

4 -7 o e e A R R v A3
T I ‘
o WL UF & Bl A | (d) The marketing manager of the electronics goods

company wants to scan the marketing environment.

Explain the economic’ and technological

environmental factors that will affect his marketing

1. (a) “Holistic marketing requires a more representa

set of marketing mix in addition to 4 Ps of Prod decisions.

Price, Place and Promotion.” Explain giyv

suitable examples. . (31)
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(b) “Marke/ting is not merely selling”. Examine e o AR B T T o
statement and discuss the nature and scopy
. : T
marketing.
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(c) Discuss the various marketing conce
: | i

philesophies that help marketing rﬁanagérs
formulating strategies for the efficient conduc

business. Do you think that the societal marke
g .
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i i mmh (€) Why is it important for marketers to study
WWW%WM the behaviour of (hei customers? Discugsy
R AR gy

the psychology of the consumer while he/she

makes a purchase decision for clothing ang
~ accessories.

“Product positioning is not what you do to g

ars
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3i (@) AL product o rfers a.complex £

benefi¢s”. Explain the statement. W,

five levels to products, Explain withg

examples.

(b) What is meant by Product Life Cycles

the strategies that shall be adopted br-

at different stages of Product Life (

OR
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¢) What is Product-mix? A« .
) MIXY As a marketer, what factors

influence the product-mix of your organisation?

What strategies would you adopt tg maintain an

effective product-mix?

(d) What are the various stages of New Product
Development? s there any difference between

Concept testing and Test marketing?
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= oR? E Rqur ? ¥ "y . (c) “Pricing is an important element of the marketing
- 3 . ~ ” 1
HRH S@ﬁ&ﬂwaﬂﬁffaﬁﬁﬂmﬂwv St & B, Comment. Explain the various
ﬁﬂﬁ@dﬂ:ﬁl@ X m/JWZ %mwﬂ:# factors influencing the Pricing decisions of a
TR o marketer,
(d) “One can eliminate a middleman but cannot
(®) @wﬂﬂﬁﬂa%wﬁﬂdﬁﬂwwﬁ_ﬂ@&

eliminate the functions performed by them”
few Sk TR TR X A Fiw 7 Comment. What are the types of distribution
4.

channels used by the marke
(a) Distinguish between Penetrating pricing ang

ter for consumer
goods?
Skimming pricing. Which of the pricing strategy

; () TR wefm sk Refm weRm @ 4w 3w
would you recommend for a new mobile phone
launchegd by a marketer?
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(b) Discuss the factors that influence a marketer while
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a1 : (¢)*“Advertising is a social waste”. Critically e%
1 the statement. ye Shows
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Semiia)

promotion mix elements under the Integry
Marketing Communication.
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(b) Explain the meaning of Digital marketing Does :

. e
consumer significantly benefit from this forn

\

marketing strategy?






