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7 Attempt any five questions.
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4. All questions carry equal marks.
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but the same medium should be used throughout the
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(a) What 1is communication? Explain the various

elements of the communication process in the

context of advertising. 9)

(b) Discuss the different methods used to determine

advertising budget. Which method 18 considered
to be most objective? )
dvertising

(a) Discuss the various grounds on which a
)

has been criticized.
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i (b) Identify the types of advertising used in case of
following campaigns — (9)
(i) ‘Visit Dubai’ campaign

(ii) ‘Swachh Bharat’ campaign

(iii) Vimal’s ‘Bolo Zubaan Kesari’ campaign

3. (a) What are the key elements of a print advertising
copy? What role do they play in increasing the

effectiveness of a print ad? 9)

(b) Write a note on the rational and emotional appeals
in advertising. What is their psychological impact

on consumers? Explain with examples. 9)

4.  What do you mean by advertising media? Explain the
key factors that influence the selection of appropriate

'g advertising media for a product or a service. Also,
explain with justification which advertising media will

you use for the following products — (2,8.,8)
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(i) Instant noodles,
(ii) Luxury cars,

(iii) Sport shoes, and

(iv) Online travel services like MakeMyTrip

(a) What is an advertising agency? Discuss its
types. (9)
(b) Discuss the key functions performed by an

advertising agency in the development and

execution of an advertising campaign. 9)

6. (a) Discuss the need and importance of measuring

)

advertising effectiveness.

(b) Write a note on the various pre-testing and post-
ertising

9)

testing techniques of measuring adv

effectiveness.
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~ rite short notes on any three of the following :

(6x3=18)

9

(a) Target Market Selection

(b) Communication Objectives of Advertising

(c) Internet and other Interactive Advertising Media k
(d) Factors in choice of an Advertising Agency }

(¢) Advertising vs. Publicity
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4.
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an Advertising Agency)
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