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(b) How ~w51;31d you design,a promotion mix for a

shampoo for men? (7)
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BE @ fore Ay ' 5. (a) “It is five timgs more expensive to find new
customers than to retain existing customers.” In

1 wm—w%ﬁaﬁﬁwﬁqwﬁ%wwm
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2. o g e 2
3. m%mﬁwﬁaﬁwmﬁmmmw@m

the light of this statement explain relationship
marketing? (7)

“ﬁwmﬁﬁmmﬁﬁwﬁwuﬁaﬁ
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4. R T D sw w3 Retaf wefen o wmen w9fe?
PSS ST o @ & S O ) (b) What is Integrated marketing communication? What
AR W IR @ AR T B %?FHT =T factors have led to its growth? (8)
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1. (a) “The aim of marketing is to make selling 2 OR
superfluous.” In the light of this qtatement explain

what is marketing. (7) rerar

T IR A HNTRE AT 21’ T HT

(a) “Digital Marketing involves using several forms of

F o ¥ e iy B g =0 B digital communication to connect with potential
customers.” Explain (8)
(b) How does change in a countries population age-
mix and the growth of ethnic and racial diversity ﬁf@,m ARRET X TR TR T ? fow Rfes
affect the marketer? (8) R B T W ow I FE Tl 2
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4. (a) How does a vertical marketing system differ from
a conventional marketing channel? Explain (7)

waﬁmﬁwﬁﬁﬁﬁmmﬁmmﬁﬁﬁ%%ﬁ
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(b) Explain the various factors which lnfluence the

pricing decision of a firm? (8)
W D e Pl e @ iR we T R
FEH A AR e ?
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(a) “Nonstore retailing has been growing much faster

than store retailing.” Explain (8)
@R RO i g ¥ AR Refrr 9gd Aol ¥ e
W 21 e Five
(b) Differentiate between cost based pricing and value
based pricing? (7)
A SR T FEler 3 we s e R
& N Ao’
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OR

(a) “Holistic marketing acknowledges that everything
matters in marketing and a broad, integrated
perspective is often necessary.” Elaborate the
Statement. . (8)
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(b) Explain how the marketing of services is different
from the marketing of goods. (7)
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(a) What are .the types of buying motives of a
consumer? Give suitable examples (7)
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(b) What is market segmentation? Suggest ways to
segment the market for

(i) Mobile Phone
(ii) Bicycle (4,4)

maﬁmw%?ﬁmﬁﬁdﬂ%mwm
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(a) A consumer wants to purchase a Laptop. Explain
his buying decision process. (8)
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(b) Differentiate between diche marketing and

segment marketing. : (7)
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3. (a) What is product mix? Explain the various product

mix sirategies. (7
ey fasr @ 27 b SwE Fe wrEfal &

(b) What is the significance of packaging? What are
the main areas of concern? (8)
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(a) Differentiate between line extension and brand

extensions. (8)
T TEERTA R AT gEE % 9 S Eaidl

(b) “Product support services help the seller anugment
the product sold.” Explain (7)
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