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(a) “The aim of marketing is to make mm__::m
superfluous.” In the light of this statement explain
what is marketing. (7

“Tque w1 3R R R seEE w1 R T S
& FeE ¥ W fhw F favm w2

(b) How does change in a countries population age-
mix and the growth of ethnic and racial diversity
affect the marketer? : (8)
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OR

(a) “Holistic marketing acknowledges that everything
matters in marketing and a broad, integrated

r

perspective is often necessary.” Elaborate the

statement. (8)

‘g v SR e 2 B A ¥ e w5 WA
@A ? IR TE AGEH, THF T F AR
B 21 W HI W e FiR

(b) Explain how the marketing of services is different
\‘ from the marketing of goods. (7
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2. (a) What are the types of buying motives of a

consumer? Give suitable examples - €0
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