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1. "(a) ‘An individual is motivated to buy products ang Bt
; _ :

for different reasons’. In the light of the above st ©)

; _ ‘ _ -

explain the various types of buying motiveg 9 e

- (
in th ' trategies adopted f
(b) Explain the various strateg pted by ¢om difeg |

build customer loyalty ? d

OR

(a) Explain the term ‘deficiency in service’ with relatic
to the Consumer Protection Act 1986 iy
suitable case decided by Supreme Court or Natjop,
Commission ? , G

(b) Critically examine the various problems faced by bof
rural and urban consumers in market economy? (¢
_ s |
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Explain tﬁe following terms with help of examples.

(a) MRP : A deceptive price

(b) Fair price

(c) Grey market pr'ice- (5%3=15)
OR

Briefly explain the stages in the consumer buying process.
Do all consumers pass through all the stages in buying, say,

toothpaste or a new car? (15)
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3. (a) Describe consumer’s right to safety ang rightti
information as defined under the Consumer Protecy;,
Act, 1986 ? Also mention about the World Consumé

Right’s Day ? | ©

(b) Who is a ‘consumer’ ? Explain it from business an

legal perspective ? | (6
OR

(a) Write a note on consumer organizations and their rol
in the consumer movement. Mention any three-voluntar
consumer organization’s (VCO’s) working for consume

welfare in India ? (8

(b) State the constitution and objectives of Centra

Consumer Protection Council ? (7
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(a) Explain the concept of comparative testing and also

write down the process of comparative testing ?  (7)

(b) Explain the various laws which regulate advertising in
India ? (8)

OR

(a) What is standardlzatlon ? Elucidate the Hall-Marking
Scheme of BIS. (7)

(b) Write a note on “Anti- -Competitive agreement”. How

does the Competition Act 2002 check abuse of dominant
position of an enterprise ? (8)
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Write short notes on any two .
(a) Role of banking ombudsman

(b) FSSAI its role in safe food

(¢) ISO 26000

(d) Code of INS in regulating-misleading advertisement
(15
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