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() What do you mean by marketmg mix? Explaln e ;
- concept of extended marketing mix. . |

o R Y ST T e 32 Fanqa
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or(amaT)

(a) .“The present day marketing is ‘customer-drivep?
~  Comment. To what extent is thls orlentatm'
followed by Indian compames" ; '
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_.(b).- Explam how changes in the demograph1c an
economic env1ronment affect marketlng decxsxons

2 (a) Explain the vz_iri_o_us stages in the consumer buyiod
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I gaﬂ e? _
hat is meant by segmentatlon'? Suggest suitable
bseS, giving 1€asons, to segment market for the

ollowing products: (i) Car, (ii) Biscuits.
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()'Dis'cuss the psychologlcal faetofs affectmg'
consumer behawour Use smtable examples
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0) What is positioning? Explain ‘some‘of the

. Important bases of product posmomng, gmng
su1tab1e examples N Ha )

(b)
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(2) EXplam the meamng and SIgmflcance of onlme
‘ marketmg :
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(b) Explain the term: Advertising: Also elaborate = g
characterlstlcs and objectives. -
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(b) How does -asales promotlon complem .
advertlslng and personal selhng‘? Give Sultab

cxamples

lec examples
qa"h BRI ﬁﬁm aﬁ srf‘%m aﬁr acmsnsql ;

-dlSCUSS the approprlate strategles to be adopted;
the mtroductmn stage of PLC 1
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Or (amen )

(a) erte a nete on test marketing of a new p
Why do many new products ‘Jlaunched in th
market fail?
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\ What is a brand? Epram the significance of
b¥and1ng for marketers and consumers.

e = AR o e % for aife
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(a) “Pricing is an important element of marketmg mix
of a firm.” Comment. Explain the varidus factors -
. 1nﬂuenc1ng the pricing decisions of a marketer.
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- a revolutlonary change Examine the statement
glvmg two new forms of retailing in Indla

anw%r’aau:rﬂqﬁwmﬁ‘wwa‘
| T A g A :
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. (a) Write a note on ‘skimming the market’ strategy of

E' pricing.
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