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(d) All questions carry equal marks.

aﬁnﬁ%dﬂimﬁtl

whe present day marketing is customer

1. (a)
tatement with the hel

driven”. Explain this 8
of suitable examples.

(b) Explain how changes in the demographic an
socio-cultural environment affect marketin
decisions ? Give relevant examples.
g A 5 B wer S
Ao - e gt # AR
frvrr Foofr @t e ger ozer B 7@
garEeer Ao |
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OR
TLEr

) Wwrite a short note as positioning of a
product. How would you position taxi
service in India. 8
uh IAE B WEA 9 dfra feaeft fafaa
qrd o TR Yared @1 T omg fRd AHIT

gifeera & |
(b) Define marketing mix. Describe the various
elements of marketing mix in modern

organizations. 7

Rrqorey feysror @t afesreT 31T | STgfEs e
# faorr fysror & T a@r @ aoi= i |

(2

factors in taking a purchase decision by a

r. (a) Discuss the role of social and psychological
[ buyer. 8

Far & @l @ fefg a9 7 aEifies ol
A YsnToes @t @t fFERr @ RdEET S |
(b) What are the desirable characteristics of a

good brand name ? Give illustrations.
;

!‘ aﬁ@mﬂmﬂ%aﬁﬁfﬁéﬁaﬁwﬁ?
FErELer R |
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(a)

(b)

3. (a)

(b)

OR
AT

Write a note on ‘Branding’. Give f:
examples of Indian brand names.

gifer gy ol ffaw | aciE =iz =m=ﬁ
grer Iareer I |
Write a note on fifth P’ of packaging-of
product. e
IarE B BT B fﬂ?ﬁf dio’ W feup
T | |
“Pricihg is an important element of promotion 7;
mix of a company”. Comment and briefly§
examine the various objectives of pricing -
policy. ' 3|
‘ot P TIHT FHHOT B BHAT- ﬁfeﬁm
Heeaqel de g 7 feueft Hifg o @
_fregfor i & Al Sgedr @ |ag F o
T |
Differentiate between skimming and '
penetration pricing methods. .

ﬁzsﬁﬂahﬁﬁimaﬁqaﬁmﬁfﬁﬁﬁ
AT gt |

4
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Write short notes on any three of the

following : 3x5=15

Frefofed & & Revdt di w3 wiftrg Rrafores
fRaa -

Product life cycle
ITE SaT =55
Product concept

IAE Hehaq T

QAL PTO.
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~ (iii) Consumer Behaviour 1
IO AARIT
(iv) Modern marketing conéept
(v) Segmentation

GUSIhH LT

9':‘9"“:.&;5:;‘ Mol __-;"w!""i\m‘ S .

5. (a) What are the various factors affectjngté

choice of channels of distribution ? Exp11
Rrqor @ AR @ TS HOAHI B
ara ffT HE B-9 § ?. e HIT

(b) Describe briefly the various servic

rendered by middlemen to the consumel
and producers. |
it i SRt @ w0
ey Al @ AT F ot A

6

l i “iF .
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OR
HECGT

» (a) Distinguish between Push marketing & Pull
marketing. " . 8
e fagqurr 9lR T fuer H oIt gt

ing philosophy.
(b) Write a note on green marketing p :

vy forqerer e ¢ feee RS

A e i 4500

Scanned with CamScanner



