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understand by marketing? Discys
$

(a) What do you
that have guided the Marke
i

1.
marketing concepts

decisions. (

(b) Why does 2 marketing manager need to underg,
marketing environment? What are the main element

the macro-environment affecting marketing decisi

Explain briefly. (
OR

(a) Explain the concept of marketing mix. As a marketi
manager of airlines company how would you plan

marketing mix? (

(b) Why is marketing so important in today’s world fot
business firms and to the society? Elaborate. (7}
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(s) What are the essentials for an effective segmentation?
| Explain geographic and psychographic bases of
segmenting the market. (8)

(b) Does the consumer go through a definitive decision
process while buying a laptop? Give reasons. Also
discuss the various stages of consumer buying decision
process. , (7

OR

" tﬂ) How does the selection of target market and product

Posmomng amst the marketing manager in making

5 .
4l

- (b) i ir? What
ar  affect

™

k.
1.0,
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(a) Define product. Explain the classification of product
with examples,

(b) What do you understand by Pricing? Explain cost-based
and demand-based pricing, = (7)'I
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) The .
¢ coduct development process

market today requires setting a systematic new-

. Discuss. (8)

Discuss various factors that a consumer-goods marketing
1S

nsider while setting the price.  (7)

()

firm needs to €O
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motion mix? What promotion p;
mix .

(b) What is a pro '
the following products?

you suggest for

(i) Sx;mrt-Phoncs

(ii) Water purifier
OR

(a) “Store-based retailing has assumed considerap

influence in modern-day marketing.” Discuss the abog
statement with reference to various types of store-bas

retailers.

(b) What are the challenges faced by the marketer whi
marketing goods and services in rural markets?
suggestions to overcome these challenges.
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ttempt any three of the following : (5,3,5)
i) Integrated marketing communication

Marketing of Services

iij) Online marketing

i¥) Market skimming pricing and penetration pricing
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