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1. (a) “Marketing is no more a function of mark.
department only.” Explain the statement and also dg

the nature and importance of marketing,

(b) “To be successful a marketer needs to judiclousw
all the elements of marketing?” Briefly explain i
elements giving examples. i

i

(2) Explain the evolution of marketing concepts.

1 OR

(b) Why is it necessary to understand marke
environment? Explain the demographic and eco; .:'
environmental factors that affect the mar
decisions.
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(a) Explain the various sta
Do consumers need to pa
puying all the products? Give reas

answer.
(b) What is meant by prod
the major bases of positioning a product.

uct positioning? Briefly discuss

(7)

OR

(a) What is market segmentation? Suggest and explain
suitable bases to segment market for the following

products. | 8)

(i) Car

(ii) Cosmetics
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3. (a) Explain Product Life Cycle (PLC) with the hel
diagram. What strategies will a marketer use in
maturity stage of PLC of a product? —

(b) Explain the following :
' (i) Psychological Pricing

(ii) Discounts and Rebates

OR J

(a) Explain the difference between individual brandinq

umbrella branding giving examples. Discuss
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(a) Explain the communication process used in the promotion
of goods and services. )

(b) Briefly explain the various elements of distribution
logistics. ‘ 7
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5. Write short notes on any three of the following

(i) Direct Marketing

(i) Green Marketing

(iii) Push and Pull strategies of Promotion

" (iv) Functions of packaging and labelling
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