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* of setting an effective advertising budget.
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- Discuss various Post-testing techniques used in measuring
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presentation- and promotion of ideas, goods o g,
by an identified sponsor.” _Explain the Statement :s
discuss the mdlspensable role of advemsmg , g
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What is. Advertising Budget ? Discuss the varioyg —
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Discuss the elements of the marketing communication

§

process.

effectiveness of advertlsmg 7
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(@)  The preparatioh and production df a éoj)y is the main part
of advertising campaign. Diécuss the elements in a print
) | | - 3
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A successful message strategy touches both the rational
and emotional”aspects of human psyche. Give your

comments. ; ' 7

P.T.O.

Scanned with CamScanner



(a)qﬁ%ﬁaﬁﬁqﬁﬁr{m%

(%)

@

®)

)

3w T if |

() Media Planning

'70«

aﬁﬁql %

mwuam.ﬁ%mﬁwm

Explain any two of the following terms :

i) Meﬂig Selection

(iii) ‘Media Scheduling. - ]

“Interactive media and expansion of internet is givinga
extended - dimension to advertising.”
In the light of the above statement, discuss the benefs

of advertising on the internet. !
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" " pefine reach, frequency, gross rating points and éost per

thousands as the terms' of media use. .8

h(g.,) What is meant by clutter iri media ? What are the waS/s
advertisers nriight deal with the increasing amount of clutter
found on telewsmn ? Y
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(@)  Discuss the criteria for selectioﬁ of advertising agency. 8

ising in India and

(b) .Discuss‘ the legal framework of advert
7

mention the role of ASCI in self-regulation.
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Discuss various types of advertising agency. What ,
the major -functions of an advertising agency 9
Ethicél and legal aspects of advertising in India are {

most debatable topics in the modern context when g

tran51tlons are going on for using sensual and social app

in advertising for various products. “Discuss fhe i imp

of sensual and social appeal .on Adolescents.
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