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(OTE:— Answers may be written either in English or in
Hindi; but the same medium should be used
throughout the paper. 3
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Attempt all questions.
All questions carry equal marks.

Scanned with CamScanner



1224

(b)

(a)

2 " ;
m'wé?ﬁaﬂm%ﬁﬂ#wﬁ
qagRl | 8

Define DAGMAR model. Explain how markete,,
can use DAGMAR to establish objectives. Wr.,
are some of the problems associated with the
of DAGMAR model?
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“Marketing communication occurs in distinct

level.” Based on this statement explain the / D
model. - | ‘
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(i) Comparative advertising s Surrogate
advertising
(i) Reminder  advertising s Advocacy
advertising,
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(b) Discuss the factors affecting the choice of an

appropriate medium for advertising. Mention the
products for which television is the best medium
for advertising. ' .

fo & Iugw wem %ﬁ Tn_a & wwet
FH & faaww SifSTl 9 3Ol = i
Fifo o fomma & fau Jefifasw wdds
weEm el it 7

Scanned with CamScanner



1224

(b)
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What is media scheduling? How are continy
flighting and pulsing important in determining the,
media schedule?
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3. (a)

(b)
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Explain the organisation structure of an",

advertising agency, mentioning its main depart.
ments. : : '
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One of the advertiser's most important creative |
strategy decisions involves the choice of an |
appropriate appeal. Explain the following appeals |
giving suitable examples: AR -

(i) - Price Appeal |

(ii) Positive Emotional Appeals. . o
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(b) If you were to select an advertising aéé:ncy to
develop and implement an advertising campaign

for a new washing machine, what factors would
you consider and why?
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4. (a) Adverfising has been charged' with | enc_ouraging

materialism, manipulating, offensive, poor in taste

or creating stereotypes in society. Do you agree?
Comment on the ethical aspects of advertising.
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(a) What do you mean by prc-tes.ting of o
advertisement copy? Discuss the various methog,
for pre-testing of an advertisement.

yfa & qE-Td&gu d v

S E:%w ¥ qd-vdgw & fafe= ﬁfqﬁ

faa= i | | g
(b) What is a misleading advertisement? What are tpe -

legal remedies available to consumers agains

misleading advertisements?
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5. Write short notes on any three of the following:

(a) Audience Selection

(b) Role of ASCI ‘ ¥

(c) Primary demand advertising vs Selective demand
advertising

(d) Methods of compensating advertising agency

i e A

Scanned with CamScanner




