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structions for Candidates:

at & R FEa |
(a) Write your Roll No. on the top immediately
on receipt of this question paper. | '
T N-I 3 W B T G A 9% T
A A=< e | A
(b) Attempt all questions.
- W A B S SUS I
. (a) Critically examine the DAGMAR approach
for setting of advertising objectives.

mm@mﬁamﬁ%mDAGMAR
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(b)

‘_'Advertising expenditure in Indig

. aQ;
extravagant and socially wasteful", D°'yol

- agree with this statement ? Give-reasmr

in support of your answer. |

“FrsTTa T WA & B R |

¥ IR AT ¥ W S e A
B ? o SR & wHET 7 BT diftw

OR
steran

Di‘scussl th,e' important methods |

determining the advertising budget.

R B RReET Sk

~ (b) "Advertising is an imperative econom:

function in modern business". Discuss th
objectives and utility of advertising fror

the marketers and consumers point ¢
view,. ' :
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;.-,(a] What art the various types of layout

- (b)

available to advertisers ? Give suitable
examples. | ) 8

RreTasEatel @ oUW Rt gme &

JeTSE HF-§ & 7 IUYHRT e HRT |

‘Selection of celebrity as an endorser is an

all time winning creative strategy." Do you

agree ? What could be the considerations
‘in using an endorser for a fashion apparel

brand ? ' 7

e s R @ A, w9

Ll

A& T AT ST GEAG € ¢ B qAE S

R mEm T EEE T

OR
YT

T (a) What is an Advertising Appeal ? What kind

of appeal would be appropriate for the
following products ? |

S o A & 7 R S

S R fea TR @ ordi UG BN 7

(i) Fertilisers |
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(i) Béby Products
fargy S
(iii) Fans

qe

Also give a brief headline for any one

(b)

3. (a)

the above product according to the appe,

suggested. - x aqﬁgﬁ.j
SeTal ﬁgq?gw uF 3 foQ dira i
gifeTq |

"Advertisement copy is the heart of a

advertisement". Discuss the importanc

and elements of a good advertisement copy.
| 1

‘“Rsmow ufafy @smeT & g9 el g/
o= s o & d@ew ok aEr 3

=T FHikT

Suggest which advertising media is best
suited for advertising the folloWingJ-
products. (Give suitable reasons) | 8

ﬁ)mmzﬁmwmﬁﬁ_

(i) Car batteries
PR P J
4
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(ii) Herbal Shampoo

T A
(iii) Refrigefator
AW
(iv) A new brénd of noodles
(b) What is meant by seléétivity, with regard
~to the purchase of advertlsmg media ?

Discuss the various ways magazmes offer
selectivity to advertisers. 7

foETioe AT W Ede @ Hd H aeenered
¥ oMy w g & 7 o R alet #
RieeT AT R It s watet &
- RAQ RO SR B ®.dite s
OR
HAqaAT
(a) "The ultimate goal of media planning is to
place the message before the target
audience effectively." In the light of this
_statement, develop an effective media plan
for a.consumer durable product. :

B P.T.O.
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(b)

Y H e AN H AET &R 5
%mﬁmﬁwmm%mm
AT AT it It | _

"To _reach to rural markets, marketers
need to look beyond the conventional medija

'optmns " Do you agree w1th the statement ?

Why ? 7

"mwmérﬁﬁqga%%mammfaﬁﬁ

(b)

RUAT "@1egH fedt @ o e A

W%IWW%W@W%?

;WhEn can an advertisement become
" deceptive ? What are the remedies

available against deceptive advertising ?
% ree PEar # [T -8 Su9 Sumey ¥ ?

Define an advertising agency. What are the

functions of an advertising'agency s
i &

ﬁamq@ﬂﬁa%méiﬁmﬁquﬁwﬁ
a‘samrzsrzi% r
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OR
| AT .
_(a) What are the. _Var-iqus post-testing'
techniques available to a marketing

manager to test the effectiveness of the
_advertisement ? ' 8

s 1 S A S F F R e
| PH-WME T |
(b) How has-Advertising Standards Council of
- India: (ASCI) ensured honesty and
truthfulness in advertisements ?

. Attempt ahy three of the following :

5,5,9
e & @ Rl @ B BT -
 (a) T‘yPes of advertising (Any five)
fEmas @ e (5 )
(b) Audience selection. ‘
Sar al

P.T.O.
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(c) Mcthods of illustration
(d) Pre-testing techniques of measuring
. advertisement - effectiveness

" (e) Ethics in advertising

fsras & Afeeear |
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