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Attempt All questlons
All parts of a questlon must be attempted together
. Answers should be bnef and supported with examples,
wherever applicable.
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(2)
(@ Define marketi_ng. Briefly explam the 4. Ps of -
(b) Digital transformation has disrupted i, d '

markets. Do }’0“ agree ? Give reasons in Support )
answer. | |
(1) feraue 1 R S | oAU 36 4 po 3y
(a') Feforeer R w:qﬁm ——Y atn
M%lwmw% ? Wﬁw%s
| B aﬁq. '. |
| Cor/AEdar
Suggest the mbsf_suitable bases and sub-ba_sis of segmff
the market for fhe: folliwing 'p_rloduct_s_ E
(7)) Life Insilra_nce'
| (i) B_icycl'es
(i) Bc;oki__ﬂ Y

(v) Cosmetics

(v)  Coffee. 5%
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‘;...H (a) Staﬁ: the major drivers of growth in c-ma_r]ge_ting_' in
india.

.- ) Distinguish between internet marketing and e'-_mark'etir.]g. :

. Disouss the scope of internet marketing in Indian context

() s R o o e e e e

(@) ﬁﬁzﬁhmé—ﬁmﬁﬁﬂaaﬁﬁm I

Tedf § Tetie W ¥ & F faaE Wil
o P

B (0 You are the e-maﬂteﬁng manager of a compény.,nevis_e

a suitable direct marketing plan to sell designer bags to

high-end customers.

()  Define Social media. Discuss any three techniques of social

media marketing. . ' 8,7
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C) @‘\’Wtﬁﬁﬂlﬁqﬁ’m ity | %

b ) fadt A A A oy

. . Write short notes on the following (Attcmp’; any g,

(@) Blogs

(b) " Search Engine optimisation

. () Scope of marketing

@ Type_:s of Online Communities. -

)
i

Pt § ¥ f5d @9 W afw foot

(31) =@
() & oA S
@) fawom & qEw (8)

(R) SIS TR % R

(@)  What is domain name branding ? Explain its be¥

the c—markétcr.

(b)  Outline the stages involved in the buying'P“’“s :

new customer in an e-environment.
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(F) ﬁ-qﬁamﬁ@ﬁmﬁ@ﬂzmﬁwﬁa
=Rl @l @i Hife)

Or/AIAT
. (@ Discuss the issues and challenges of e-mail marketing,

(b)) What are the key considerations of designing a

: website ? b g : o F | ‘ 87
(a0 - S s g e i

() wém%ﬁmmﬁ%mﬁanw% ?

Dlstmgulsh the following (Attempt any rhree) - 3x5=15

(¥ Marketing_ concept gnd selling concept

(i)  Internet A_‘d\iert_isi.ng .anvdl Online PR

(ii)) Internet marketing and traditional .markgting..

communications

- ()  Differentiated marketing, concentrated marketing, micro

P.T.O.

Scanned with CamScanner



| (6) .
et 3 fai FfwC (W)
() faoum s@uRon T forsht  TarEIROn
@ e f T S PR
Giy Tt foamom T TR I gy
vy fadfea 1%111131'1’ é?@'d feraor, R
OrﬁWaT
Case : Cupcakes-Online Marketing

Tanu and Manu have just completed their managemen g
from a -reputed ihstifution. Both of them wish to start
business .of fresh bakery items including cupcakes in |
markets. After daing 're'saarch in this particular product line,
decide to venture into tha business of héa‘lthy cakes and cod
Oats, walnuts, and almonds in cakes are known to be ext
alternative mgredlents for the health conscmus people. |

“Tanu and Manu aim to sell these healthy cupcakes world

Questions -

(1

What bases of segmentation would you advise ¢

(2)  Suggest them.the most suitable positioning strategi®

launching these cupcakes,
T e

e e

!

Advise Tanu and Manu on how to plan their e-mark

mix. 5450

!
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