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eyour Roll No. on the top immediately on receipt of this question paper.)
Attempt all questions.

All parts .of a question must be attempted together. i -
 Answers should be brief and supported with examples,
| wherever applicable. _
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- following products. Justify your answer :
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-~ Or(3A94A)
Suggest suitable bases of segmenting the market for each
' : of

.ﬁ_t -

(}) Life Insurance -J
(ii) Bicycles _
| !

(ii) Books i .:
(iv) Cosmetics . '- ' '
(v) Coffee. S5y
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suitable direct marketing plan to sell automatic uxury cars g
high-end customers.

()  Define Social media. Discuss any three techniques of social

_ medamarketing. , -‘ - 87
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~ Write short notes on the following (attempt any three) :

(@) Blogs
)
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(@) What is domain name branding ? Explain ;,s : 2
e-marketer ? |

(&) Outline the stages involved in the buying process f
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Distinguish the following (any three): * 35=15

()  Marketing concept aﬁd selling concept | :

-y 'ﬁirectwrkeﬁngandPersonalse,uiﬁg'

| (iii)  Internet marketing and traditional marketing communications

(v) Differentiated marketing and concentrated marketing,
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 of fresh bakery items mcludmg cupcakes in Indian markers A\

“doing research in this particular product lme they deﬂdedto

into production of healthy cakes and cookies. Oats, walnytg

almonds in cakes are lmown to be excellent alternative ingre

for the health conscious people. Both Tanu and Manu aim g

these heal}hy cupcakes worldwide. | | |

Qﬁgstiom :.

(i) ‘- As an e-marketer, suggest Tﬁu_mﬂ Manu on how to pj,

theire-marketing mix. - -

@ Whatbasesofseg!naﬁaﬁon;vhuldy@advﬁh-? :
3) Suggest the -must 'sl’li'tablé" pqsitioniﬂg stntegm

. _ lamchmgthmcupcakes.“ ; .Sl-
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