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1. (a) Define marketing concept. How 1is it different f
selling concept?

(b) What kind of positioning strategies can be used by

e-marketer? Briefly explain. {

OR
(a) Explain the various levels of segmentation.

(b) Distinguish between e-marketing and traditip,

marketing. | (&
(%) Fuve daern @ Ao AR | R @heT T ¥ % §
7R BT 2 7

(@) $-Ruve g7 e yar & Raftoe a1\
W Eh B 7 WA H EHESE |

AT
() @ % BT W A e SR 5'
(@) $-fvom sk wrw foe ¥ SR a6 |

. i
2. (a) Take a product of your choice and evaluate howz
internet has affected its marketing mix in the pfew
times. |
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(v) Name the types of blogs and highlight the role played
by them.
K OR

(a) What stages of buying process would an e-customer

engage in for owning the latest version of a branded
mobile phone?

J
(b) Distinguish between online PR and offline PR. (8,7)

[F) I e B AT B AT I I AR B R
THR TTEE A 9999 | @& faquer Ry = vl &
g7

(@) =i = e o 3K 999 T Ry S a9t ant @ e
T |

AT

(%) e Aas B 9 s e @ oy @ R $-Es @
wa b A T sraeara wowAR I enm 7

(@) LT PR 3R Siiwemesw PR X sfeR ¥aEy |

Write short notes on the following (Attempt aliy Three)

(a) E-customers

P.T.O.
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(b) Online communities

(c) Direct marketing /

(d) Tracking ROI for PPC-marketing (5%,
ﬁmﬁrﬁaﬁﬁ%ﬁﬁﬁ?ﬁ#wﬁ%ﬁwﬁﬁﬁrﬁw: .
(%) £-TEw

() e T

(7) wae A

(7) ROI 3K PPC fAurT =i WA |

(a) Outline the steps involved in designing a website,

(b) According to you, which of the two is more effect
for marketing: Facebook or Whats App? Why?

OR

(a) Discuss about the various tools and techniques of vid|

marketing.

(b) State the issues and challenges involved in e-m

marketing. (8
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(a) Distinguish each of the following :

(i) B2C transactions and C2C transactions
(ii) Segmenting, targeting, and positioning
@iii) Online communities and Social networks

(iv) Market place and market space

(b) State the reasons for using digital technology and its
benefits to the marketers? (8,7)

OR
Case Study: Flipkart.com

Flipkart is an Indian e-commerce company headquartered

in Bangalore, Karnataka. It was founded by Sachin Bansa]

P.T.O.
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and Binny Bansal in 2007, both alumpj of IIT £
|

worked for amazon.com before quitting and f’ '
Oun 6]

Own company. Initially it was funded by b y

. Oth p |

themselves with Rs 4 Lakhs. In its initia] ye,, h aj!
- s .

on online sale of books only, but later it ' fni
. ex

electronic goods and a -variety of other Pang

produetsjl}

) . ént methu!

credit card, debit card, net banking, e-gift vough d

6

portfolio. Moreover, it offers multiple paym

and Cash Swipe on delivery. Today, Flipkart is am;,i
top 20 Indian e-tailers. The company came up "?E;
innovative idea of delivering its products in 2 days Hé
with interest to be paid in case of any delay thereiy .
days return policy was also introduced to ensure th |
delivered product is not faulty, The company made hm{
casy and user-friendly by comparing different product r;l
on the same webpage. The company offers various re]'l
discounts, refunds, quantity deals, full finance@'|
Visualising an increasing potential in the Indian mark%h__

company aspires to become a leader in the online r.

() Do you think Flipkart should change its promd *
strategy in order to become world class leaderf

online market? Justify your answer. Q)

(i) Devise an effective promotion-mix for the com_z"
¥

R 1

(iii) In which other Ps of marketing mix may Flipkar

improvement?

-

.-l#-

Scanned with CamScanner



Name any other three e-tailers who compete with

(iv) .
Flipkart in the Indian market. (4,4,4,3)
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(This question paper contains 4 printedl ]
_ 'Sr, No. of Question Paper : 1868-C . GC3 v e —
| Unique paper Code 1 22413303

Name of the Paper : E-Marketing

Name of the Course : B.C'om (H) CBCSI

semester : 1

Duration : 3 Hours Vb g
Instructions for Candidates

Write your Roll No. on the top immediately on receipt of this question paper.
The question paper consists of 5 questions, each with an internal choice.

Each questions carries 15 marks.

Answers may be written either in English or Hindi; but the same medium should
be used throughout the paper.

el & fog FEw
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1. f(a) Discuss natue and scope of 1

{b) Outline the differences be

(@) =R ¥ e (W) @ g
(w) fsrorT (I, wedian (Trife) o v Frefor (i) @ da sio
1 TR wEgd el
PTO.
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OR

(c) Discuss the different bases of market segmentation in conventional maxlkeﬁn
(75
(1) aRaRes faaver ¥ @R fasree & e srur o @@ @i

2. (a) Discuss the concept, nature and scope of e-marketing. State driverg for
growth and need of e-marketing in the current scenario. (15)

(b) What are the challenges and opportunities faced by an e-marketer in Ind.ia-;
Explain with the help of SWOT analysis. (7 5')

(&) €-RieT o FEER, YH ¢@ FEET A == Ho T Regmm A fa
Tl U S -Hehiedl @ JasdEdl e Hifel

(@) e ¥ € -fahan err qE A I ATl gRfoal ga SEE w ¥ 7 SWOT sty
T WEE ¥ AR Hiforg|

OR

(c) Discuss the issues and challengers faced by the e-marketers in the India
context. (7.5)

(d) What is the difference between e-marketing and traditional maketing?(7.5)
(1) wRE = i #, - Fdhar g T AT W 9 99 v et @t ==t i
(7) E-wahfen (o faaur) sk wRaRe fRaum & 9= @ sk 27

(a) What do you mean by e-marketing mix? Explain wtih the help of suitable
examples. (7.5)

(b) What is E-CRM? How does it differ from traditional CRM? Explain benefits

and limitations of E-CRM. (7.5)
(@) E-wdien few (seagifies fgom fe) s @ wwen 87 Suga IaE
afed =rEn S

Scanned with CamScanner



1868-C ?
() €~ R (ForeRIAE W Waier yeieeT) @ 27 U WRARE @aReA (IEE
e waieeT) § fore R BT 27 € -Ramem. & wt v denat 9t e S

OR

(c) Discuss types of communities and social networks and highlight the differences
between the two. (7.5)

(d) Sufipose you want to purchase a branded mobile phone online. Briefly explain

your buying process in this situation and what drives you to make this
purchase? (7.5)

() e e e @ R o o w2 i S

(=) e < F A T W3S RarEe B S Wl ded #1 9 e

mﬁaﬂzmaﬁﬁaﬂﬁmaﬁﬁqqﬁwﬁ?maﬂzﬁ%mm
AR T AT R TN B (

4. (a) What are the key consideration that an e-marketer should keep in mind
while designing the website? (7.5)

(b) What are the issues faced by marketers while moving from an offline business
to online business? (7.5)

(m)%aaazaﬁaﬁwwﬁmﬁﬁi—ﬁ%mﬂﬁw@mﬁfﬂ @ 3
<1eq?

(@) siiwere SR ¥ ST 6T mﬁ%mﬁﬁﬁmﬁmmﬁmaﬁmﬁ

W RMEBT 3
o

(c) Write short notes on the following:

(i) Internet marketing Vs. e-marketing (5)
(i) Domain name branding (URL) (5)
(iii) Process of Search Engine Optimisation (SEO) (5)
P.TO.
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(1) frmefan w oy R ffa:

(i) Tevte W @ § -k
(ii) S/ 9 wif$T (URL)

(iii) w5 SfemEse (SEO) ot Wi

' ¥
5. (a) Whatis the role of “Social Media” in e-marketing? Comment on merits anq
demerits of any two social media of your choice. " )
(b) ‘Online promotion must be intergrated with offline promotion.’ Discuss,
(7.5)
(F) E-waRn ¥ “Que Mizar” o @ sffemr 27 Ao woe @ s 2 A Ay
I T S W e i
(@) e gae (Online promotion) ifar u ¥ sitwarz das (offline promotion)
¥ T B AR = S
OR
(¢) Write short notes on the following: (7.5)
(1) Issues in E-mail Marketing. (7.5)
(ii) Tracking of Return on Investments in PPC marketing,

(1) FeafoRae w i femfimt fafae:
(i) 75—%?{1%%1%3%1

(i) ¥ - - foreren (PPC)W%F&NI%QW%?@%W%WH%%W|

(2500)
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