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Instructions for Candidates

1. Write your Roll No. on the top immediately . on receipt

of this question paper.

2. Attempt all questions.

3. All questions carry equal' marks.

Answers may be written either in English or Hindi;

4.
but the same medium should be used throughout the
paper. '
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(a) In what ways can a
other demographics,'
Give an example of 2

peals to a certain group of peoplel. (8)
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.(b) What strategies can 2 corporation employ to
offectively handle its product mix as it prog

through various stages of't'he product life cycle?
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(a) What roles do psychographic factors, such as

attitude and way of life,

~ segmentation? Give an example 0
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f a brand that
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t‘argets‘ a certain psych_ographic type.
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3. (a) Explain how fluctuations in market demand affect (b)\Discuss theiopportigitiesiandipregleriyiotial e

price decisions. Give an example of a corporation in rural India. (7)
that employs dynamic pricing depending on demand Or

Shanecs | ®) (aj What impact has the rise of e-commerce had on

: distribution strategies? Give an example of a

(b) What is the impact of discounts and sales L oration: thatBCles boavily cor s

promotions on consumer behaviour and sales iatibutiontchInn el ®)

growth? Provide an instance of a corporation that

successfully executed a discount or promotion (b) Explain the franchise retailing concept in the India_n

strategy to stimulate sales? : (M { market. . (7)
Or 5. Explain any of the two : : @5+7.5)
(a) Analyse the influence of arranging promotional (a) Services marketing mix

events on the visibility of a.business and the level (b) Social marketing with example

of engagement with customers. Provide an instance

of a corporation that executed a successful (c) Sustainable marketing challenges

promotional event. (®) (d) Social and cultural factors affecting consumer

: buying decisions
(b) Explain how the brand image and positioning of a

company influence pricing decisions. (7)
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4. (a) Discuss the benefits and drawbacks of using
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