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(a) What is ndvertising? Explain its significance and objectives. 
(b) Describe the AIDA model in the context of advertising. 

OR 

(a) What is the DAGMAR annroach ? Discuss its role in advertising. 
(6) Explain the major methods for setting an advertising budget. 

(b) Explain the key elements of a print advertisement copy./ 
OR 

(a) Discuss the role of advertising copy in effective communication. 
(b) Describe the elements of a broadcast advertisement copy. 

(a) What are advertising appeals? Discuss different types of advertising 
appeals. 

OR 

(a) Discuss the demerits of major advertising media types. 
(b) What is media scheduling? Explain different types of media scheduling. 

(9) 

(9) 

(9) 

OR 

(9) 

(a) Discuss the methods to evaluate the sales effects of advertising. 

3. (a) What are the major types of advertising media? Discuss their merits. (9) 
(b) Explain the factors influencing media choice in advertising. 

(9) 

(9) 

(9) 

(9) 

(9) 

(9) 

4. (a) Why is measuring advertising effectiveness important? DËscuss its 
rationale. 

(9) 

(b) Explain the pre-testing techniques used to evaluate advertising 
effectiveness. 

(9) 

(9) 

(9) 

(b) Describe the post-testing techniques for measuring advertising effectiveness. 
(9) 
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Write short notes on the following : 

(a) Integrated marketing communication 
(b) Target audience sclection 
(c) Role of Advertising Standards Council of India (ASCI) 
(d) Social aspects of advertising in India 

(e) Types of advertising agencies 
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