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(a) Explain the marketing mix for services. How do 

the additional Ps play a unique role in service 

industries like healthcare and hospitality? (3+6) 

(b) What do you mean by marketing environment? 

Explain the various forces that influence the 

(2+7) marketing environment? 

OR 

(c) Compare and Contrast Skimming Pricing and 

Penetration Pricing. Provide examples of products 

or companies that use these strategies. (9) 

(d) How does the Societal Marketing Concept differ 

from the Marketing Concept? Provide examples. 
(9) 

(a) Why is it important for businesses to study 

consumer behaviour? How does information search 

and evaluation of alternatives stages influence the 
final purchase decision? (4+5) 
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3. 

3 

(b) Explain the concept of product positioning and its 

role in distinguishing a product from its 

competitors. Provide examples of success ful 

product positioning. (9) 

OR 

(c) Discuss the concept of market segmentation and 

explain how it helps companies in targeting specific 
customer groups effectively. (3+6) 

(d) What are the primary factors that influence 

consumer buying behaviour? Briefly describe each 

factor. (9) 

(a) What is meant by 'Product Mix'? Explain its 
dimensions with suitable examples. (2+7) 

(b) Explain the concept of inventory management in 
distribution logistics. (9) 

OR 

(c) Explain the functions of packaging and labelling in 
the context of product marketing. (9) 

(d) Explain the stages involved in the New Product 
Development Process. (9) 
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4. (a) What do you mean by pricing? What are the main 

factors that influence the pricing of a product? 

5. 

4 

(b) Suppose you are a marketing manager of a 
company that produces eco-friendly products. How 
would you implement sustainable marketing 
strategies to appeal to environmentally conscious 
consumers? Provide examples. (9) 

OR 

Discuss the different levels of distribution channels. 
How do intermediaries (wholesalers, retailers) 
contribute to the distribution process? Explain the 
different functions performed by the wholesaler. 

(b) Digital Marketing 

Write short note on any four of the following: 

(a) Integrated Marketing Communication 

(c) Non-store-based Retailing 

(d) Selective Distribution 

(2+7) 

(4+6+8) 

(e) Significance of Rural Marketing in India 

(4x4.5=18) 
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(3+6) 

(2+7) 

(9) 

(9) 

(4+5) 
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